256 


enthusiasm, as though it had already proved its effectiveness. 
Wiser legislators and tax authorities were doubtful, Cigaret 
bootleggers, they remarked, would become more cautious, more 
skillful—and more slippery. After all, there were severe 
penalties for several illegal operations whose incomes were 
greater than cigaret smuggling: gambling, prostitution and 
narcotics. The advice of these doubters was "watch--and wait," 

Bartered—-and bettered TTn'g'li'sh 

When Winston cigarets were introduced by Reynolds, it was 
accompanied by the phrase, "Winston tastes good like a cigaret 
should," As a slogan it was neither exceptional nor interesting. 
But a considerable number of persons criticized Reynolds on its 
agency for the misuse of "like" for "as." Staid grammarians 
shuddered^ they cited the best texts to show that the use of 
’'like" was "vulgar and slovenly," 

Had those responsible cared to argue the matter they could have 
shown that a number of the greatest English writers had been 
guilty of this grammatical offense, A few tobacco specialists 
who regularly reported on the cigaret industry teased Reynolds. 
But its management said they saw nothing wrong with the phrase. 
Indeed, they seemed to be delighted with it. People were 
talking about their Wi-ns-ton brand} They furthered the impression 
that the use of "like" had been deliberate. That suggestion was 


Source: https://www.industrydocuments.ucsf.edu/docs/nnclOOOO 


6I0Z8SSZ0Z 





257 


never really put over, The general belief was that a copywriter 
•lipped, 


It may have been the idea of garbled grammar, as a subject for 
Conversation, that inspired someone at American Brands (or its 
agency) to do better—or worse—than Reynolds, When the company's 
120mm Tj^l^ was being publicized, elusive customers were being 
asked through print media: "Why is this cigarette selling with 
no advertising and it's hard to come by?" •"•No advertising?" 
Perhaps that was why there was no sale. After Tall promotion 
had made the company's cash reserve shorter by about $4 million 
in measured media, it was retired to the overcrowded dump of 
brands that had failed, It left an impression, however*in the 
industry and among agency personnel: plain advertising stupidity. 


Of the top 20 brands issued by the Big Six, once again five were 
Philip Morris products. The firirfs newest of fering yMeTit . was 
still being heavily promoted. The general purport of copy was 
that Merit was the most important discovery ever to have taken 
place in the American cigaret industry. The theme had impact 
and some of the advertising was inescapable. How could a reader 
of newspapers possibly miss double-page spreads, such as those 
which adorned Thje New York Timea on a number of occasions? That 
of September 20, 1977, for example, gave instant though fleeting 
fame to many dozen smokers from all parts of the country,expressing 
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their enthusiasm over a cigaret which provided flavor deapite 
it* reduction of tar, (Ad placement waa, obviously! not 
confined to the Time* t ) 

Not everyone waa aa approving as an Advertising Age writer 
(August 22, 1977) who commented that Merit's "$100 million 
dollar aales in 1976 came as a result of attention-getting 
advertising and the cigaret's fulfillment of the flavor 
promise in auch ada 0 " The brand’* media promotions had been 
described aa "unique," Leber Katz Partners, an ad agency, 
questioned the claim, Stanley Katz, president of the firm, 
in a 1975 interview, had expressed the opinion that five 
competitive campaigns that year "were all derivative of 
Vantage * a candid,editorial-type format," (In actuality. ’Merit 
advertising was too diversified to be classified as a 
specific type,) He disparaged the claim of uniqueness for Merit » 

But David Moeller, creative director of Leo Burnett disagreed 
with Katz, "Merit ads," said he, "broke all the rules in helping 
the brand become the most successful cigarette introduction in 
25 years," 

Disapproval of the merit of Merit promotions were unimportant in 
relation to the brands sales record. Among the top 20 it had 
moved from its 1976 position as 18th to 11th in 1977, Its 
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advertising support in expenditures was lower--but not by much— 
than it had been in 1976, reaching $42,968,000. Sales rose to 

14.2 billion with an ad cost per carton of 59.8 cents, a figure 
which could hardly be sustained for long* Still, American 
Brands* Carlton , selling only 7.9 billion cost 56,6 cents per 
carton. And the comparable figure for Vantage with sales of 

17.3 billion was 40,2 cents, 

Proof that the firm's efforts to gain consumer attention remained 
imaginative came in what was described,as in Advertising Age , 

"a slick, low-key promotion vehicle for Benson & Hedges lOO’s." 
The program had actually begun quietly in San Fransisco, in 
October 1975 0 There appears to have been no publicity for it, 
outside of its initial locale, before mid-April 1977. 

By then the operation was being (or had been) successfully 
carried out in Boston, Denver and Los Angeles, It was an old 
idea updated: the sponsorship of the enduring motion picture 
classics of the 1930-1955 period 0 These were shown during the 
late shows in cinema houses where the admittance was just 
"100 cents," The shows sometimes included newsreels, shorts 
and cartoons. 

* 

Philip Morris, on an estimated budget of $30,000, paid for the 
newspaper ads which the theatres placed,, First there was an 
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animated 60-second trailer revolving about the Benson & Hedges 
logo. When the show ended, the audience was treated to 4-cigaret 
sample packages of Bje^sot^&^He^ge^ 100s. 

Marlboro was maintaining its lead, having reached$96,9 billion 
in domestic sales with Winston showing a$2 billion loss since 
1976 to$88,l billion. That drop was rather astonishing for the 
ad support of Reynolds' prized brand in 1977 had advanced to 
$44,290,000, 

Other Philip Morris brands, in the coveted top 20 grouping 
were Benson & Hedges . Virginia Slims and Parliament . The first 
was only a fraction less in sales than in 1976. With an ad 
Investment of nearly§28 million, its ad cost per carton was 21.3 
cents. 'Virginia Slims had an advertising support of $8,5+ million 
and with sales of 9,5 billion its carton cost was 17,8 cents. 

Sales of Parliament in 1977 were half a million below the 1976 
figure. Over $10 a 5 million went to its promotion which brought 
the per carton cost to 25 cents. 

Advertising departments of print media, with but few exceptions, 
were expressing acclamations over the cigaret industry. For 
the advance in sales had been accompanied by an increase in 
advertising expenditures. The cost of promoting the top 20 
brands through the usual outlets had gone to $404,304,000 in 
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1977— Advertising Age’s report--a rise of 31 t 2 percent over 1976 , 
It w«s unexpected news that TV Guide (as reported at the end of 
January 1977) headed all other periodicals in its advertising 
revenue from tobacco accounts, Its income from that source 
was close to $21,7 million, Time was not far behind. 


The lead editorial in the June 27, 1977 issue of the highly respected 
New Yorker (which carries no cigaret advertising) deals mainly 
with two subjects: Reynolds’ new Real and the disproportion 
between the government’s anti-cigaret budget and the expenditures 
of the cigaret industry in advertising and promotion* The 
editorial writer, as is to be expected, deplored the extravagant 
amount of advertising dollars that went annually to print media,. 

What was most upsetting to this critic was the appearance in the 
staid Columbia Journalism Review of full-page color ads for cigarets. 


Reynolds goes natural 

For three years and more, to mid -1977, the top layer of Reynolds 
Industries’ personnel were involved in a secret so deep it was 
known only by its code name: RL, If any steverandu* relating ta 
it was prepared for distribution to a chosen few in the front 
office>"Secret" or "Eyes Onlyappeared on the covering leaf. 

Once finished with the document, it was shredded, 


B 

g 

3 

B 

K 

& 


Source: https://www.industrydocuments.ucsf.edu/docs/nnclOOOO 




262 


^ Reynold*'management provided information on ita cover-up 

proceas, Said the director of the project, at ita concluaion, 

"We uaed all the techniques of military intelligence," Finally 
the day came when the tantalizing secret was revealed, 

Lo and behold} It was another cigaret} It waa not only new; it 
was, said Reynolds, "unique," Why? Because for the first time 
in modern hiatory it waa a "natural" amoke, (That meant that 
all other brands were unnatural!) Only those who smoked Reynolds’ 
new product, named Real . were really indulging in a habit 
aenaonant with the flavorful demands of nature in an 
unadulterated forra 0 

) For Reynold* there was a welcome profusion of free publicity 

about Real in the foremost papers and periodicals. For the 
sophisticated members of the trade there was a welcome opportunity 
for amusement, occaaional derision and queries as to whether the 
management of Reynolds hadn’t collectively gone slightly mad. 
Furthermore, it was asked, what was so unusual about any new 
cigaret—unless, of course, it was another Camel or Merit ? And 
why was Reynold* making ao much of so brief a period of research 
as "under four year*?" Had it* executives forgotten the length 
of time devoted by Philip Morris’ and Liggett group scientists 
to the production of Merit and Decade? 
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) But, impervious to sarcasm, criticism end deaf to most queries, 

Reynolds went solemnly on, sparing no details of their deep 
excursion into the techniques of production and their pursuit 
of the perfect formula that would gratify the taste e# all 
smokers. The firm's scientists, it was reported, had turned 
out 180 different blends, first tested on a special employee 
group of ten cigaret- taste "experts," The numbers grew to 
those with less sophisticated palatesj first a mere 500 and, 
finally 10,000, (The program was still a secret! Of that 
10,000 it was estimated that only 9,973 knew that Reynolds was 
about to unveil a new type of cigaret,) This latest test was 
run with four versions of Real , 

None were fully acceptable, More digging by the laboratory 
researchers! more taste buds tested, An estimated million 
had been spent on research alone before the elusive cigaret 
was found, Then the name was revealed: Real with only 9mg 
of tar and 0,8mg of nicotine, There was nothing novel about 
those ingredients. What was remarkable, as Reynolds saw it, 
was that the world of smokers at last had a "natural cigaret," 

A number of company executives, when queried by inquiring reporters, 
had a little trouble with their explanations of how there could 
be anything "natural" about the inhalation of cigaret smoke. 

Some firm members suggested that the term applied to the 
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additive* common in the manufacture of cigareta, In- Real . all 
auch compounds were pure: auch as unadulturated cocoa, licorice 
and so on , Said one executive, " Real la so plain, down home 
and simple, it doesn’t need fancy technical tricks" applied to 
certain popular low-tar cigareta, (Could ha have had Tierit 
in mind?) But the observant author of The hew “Yorker editorial 
came to the eeneluaien that only the advertising and promotion 
of “Real would be natural. And knowledgeable industry men thought 
"natural" a poor concept. That opinion coincided with one 
expressed by an agency executive who remarked that "naturalness 
is asaociated with Yogurt, wheat germ, granola and so on," 

Reynolds announced, when introducing PUiaT^ in July, that its 
supporting budget for the second half of the year would be over 
$40,000- 00Q(Fer 1978 it would be twice that amount.) The firm's 
representative said further that it was buying enough print-of- 
sale and other promotional material to fill 130 boxcars, 
preparing 25-plus million sample packages of' Real for free 
distribution, unleashing 2,000 salesmen to call on all big 
retailers — 360,000 of them--who sell cigarets, the biggest 
billboard ever to dominate the scenery of Times Square and, 
obviously, conventional advertising, 

Reynold'** management wa* confident that Real would promptly 
capture 1 percent of the market, which would bring in $80 
million at the factory level. In the following year its market 
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| share would surely retch 1,5 percent or $120 million. So why 

add gray hair worrying about the huge amount in the planned 
advertising program? 

It wasn’t very long after its introduction that the Reynolds 
people had to agree with their rivals' opinion that Real was 
a "bust," The brand held only 0,6 percent of the market. 

The first quick effort at salvage was a change in advertising 
emphasis, "Natural" was dropped for "Low tar and taste," 

(That brought a questions: "low taste"?) Then a massive 
cents-off couponing operation was begun--a program which competent 

men in the industry regarded as an extravagant act of desperation. 

Advertising Age had expressed a generally accepted opinion: 
the campaign to promote Real was "the most heavily advertised 
cigarette introduction of all time," But it wasn't doing much 
good for Real , Perhaps, in a year or so, the very intensity 
of the promotion would filter through to a large part of the 
nation’s population of cigaret smokers. Meanwhile, Real was 
being regarded as illusory—an expensive vision--without merit. 


) 
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At home—* miscellany 

It was rumored, on excellent autherity--that of Philip Morris, 
U«S,A,--that the firm was close to registering three new brand 
names. There was to be nothing ordinary about these individual 
labels, They were to be awarded such provaeativ# titles as 
Adapt and Nuance . The rumor of registration was confirmed when, 
according to an Advert^in^ A^e sleuth, cigaret packages bearing 
those names were seen in the New York area, (A little later 
they were listed in the Tobacco Merchants Association’s 
publication, Directory of Cigarette Brands , 1913-1977). 

The National Advertising Division (Council of Better Business 
Bureaus and the investigatory branch of the cigaret industry’s 
self-regulatory National Advertising Review Board) looked into 
the advertising of Reynolds’ Now, It was the N,A,D,’s decision 
that the term "lowest in tar" could not be maintained, which 
was equivalent to a cease and desist order. Generally, in the 
industry, the Judgment was regarded as equitable, though 
Reynolds’ feelings were hurt. There were no visible effect on 
the sales of Now , It was a static brand,doing only fairly well 
now and then--but chiefly then, 

On the domestic scene there were a full dozen and a half 
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of interest te (or affecting) the industry which should be 
recorded. The order of reporting them will be ae haphazard 
as their occurrences. 

Despite their specious popularity in various parts of the 
country the numerous laws against smoking in public areas 
were regarded as unenforceable by fire and police departments. 
Except for some convincing publications by The Tobacco 
Institute—'issued on the assumption that lawmakers and anti- 
cigaret groups will read them--nothing of value was done by 
the industry to stem the tide of states’ legislation relating 
to "passive smoking," 

There was a half-hearted effort made by the Consolidate Cigar 
Corporation, sponsoring a group using the acronym C,I,G,A,R„S,, 
that is, Committee Insuring and Guaranteeing Anyone’s Right To 
Smoke, It held one meeting in a New York City smoke-filled 
rooro-~and then evaporated. 

In Lubbock, Texas, an organization was formed in May 1977 by 
Judie and Rick Arnold, It was titled P,U,F,F, for People 
United to Fight Fanatics, It began with 500 members and a 
Washington representative to report on any anti-cigaret bill(s) 
pending in Congress, With a voting smoking population of many 
millions, they have a chance to grow, 
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Anti-cigaret organization* were calling on the talents of 
slogan specialists. In addition to the earlier ones! applied 
to organizations formed by Banzhaf: GASP ( G*eup Against 
Smokers’ Pollution) and ASH (Action on Smoking and Health), 
were these: CRASH (Citizens to Restrict Airline Smoking), 

FANS (Fresh Air for Non-Smokers), TAPS (Texas Against Pollution 
by Smokers) and ANSR (Association for Non-Smokers' Rights). 
Surely, there are others but they have yet to become newsworthy. 

Meanwhile, Ralph Nader had proposed to the Federal Aviation 
Commission that pilots of commercial aircraft be prohibited from 
smoking cigarets eight hours before takeoffs and in cockpits 
during flights?, The suggested bans were rejected by the 
Commission. 

As of January 1, 1977, there were twelve suits pending against 
the Big Six, Three of the cases did not allege lung cancer 
injury, A complaint against Philip Morris and American 
Tobacco had an inserted clause which was regarded as a legal 
curiosity. The plaintiff was Harold W, Swingle, whose suit 
began with a summons dated April 25, 1975. The injury alleged 
was lung damage (emphysema)--and an inability to end his 
smoking habit, All he asked for was $2,500,000--more than 
enough to pay for the cigarets consumed over many years. On 
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November 15, 1976 American Tobacco was released from the suit 
but not Philip Morris, 

The firm was defendant in one other case, filed on January 30, 1976, 
by one, Atkinson,* The plaintiff charged that the use of Philip 
Morris cigarets had afflicted him with lung cancer. His claim 
was for $1,000,000, Both the Swingle and Atkinson cases were 
pending on January 1, 1977, 

The FTC remained determinedly on its harassment course in 
regard to the cigaret industry,) In July it was again recommending 
.that legislation be enacted by Congress requiring that a death 
notice be printed by manufacturers on cigaret packages. Agency 
officials thought the current warning that smoking was dangerous 
to health was too restrained and therefore ineffective. 

Far more welcome to the industry was proof that top bureaucrats 
rarely talk to each other. When anti-smoking groups made a 
drive to have cigarets classified with drugs, to be sold only 
on prescription, the proposal was rejected by the Food and Drug 

Administyafcar Df, Donald Kennedy, 


* This plaintiffs' first name is said to be unknown to 
Philip Morris' legal department! 
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The fanatical element among the varioua groups that oppose the 
use of cigarets have made it clear that their interest is 
not confined to curbing production and sale but in destroying 
a great industry,They represent the antithesis of the 
moderate medical scientists such as Dr, Gio B 0 Gori»* His 
pragmatic approach to the smoking problem (and that of his 
associates) is that while it would be "neither humane nor 
economic" to ignore the alleged danger to smokers*there is 
a more practical and reasonable method of dealing with the 
complex situation, The Institute’s intention was to discover 
means to reduce the toxicity of cigarets, In that endeavor 
the industry provided the greatest aid by the abundance of 
low tar—nicotine brands it offered to consumers from the 
mid-1970*s on. 

The inclusion of cigarets in the Food for Peace program did seem 
to many national legislators and smoking opponents as incongruous 
even ridiculous, That was not the fault of cigarets^ the con¬ 
fusion (if any) lay in the title of the program, For the simple 
fact remained that in foreign countries cigarets of American 
manufacture were in the forefront of welcome imports. In 
Rumania during 1977 and at other periods, for instance, cigarets 


* See footnote page 161 
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from the United States were replacing hard currency, owing to 
shortages of quality goods and services** 

In May 1976 the House of Representatives had voted to eliminate 
all tobacco from the Food for Peace program. The sponsor of 
the legislation was James T 9 Johnson (R, Colo,), himself a 
smoker* But during the: House-Senate conference the $24 million 
cost of including tobacco was restored to the Food for Peace plan. 

When the elimination effort was renewed in July 1977, as an 
amendment to a farm bill, it was defeated by a substantial 
vote in favor of a substitute bill. That confirmed a long¬ 
time policy of including tobacco in the expert program, 

A week earlier another effort, in a long series of congressional 
attempts to delete price supports and loan subsidies for tobacco, 
was mounted again. It failed when the House and Senate agreed 
early in August 1977, on a $4 billion bill to support farmers 
of various agricultural products, which included tobacco. 


* It was raliably reported that the fee for removal of a tooth by 
an experienced dentist in Bucharest, in late 1977,was one or t' 
cartons of American cigarets, 100mm length. The chief demand 
was for Kents. 
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A double triumph; Merit and 'Miller 

In January 1977 Philip Morris announced that its highly prized 
Merit had gone national. Insofar as fane was involved, this 
moat successful of recent arrivals in a teeming market was 
already national, The company originally applied a modest 
statement when introducing Merit : " A quality of flavor in a 
low-tar cigarette unavailable until the development of the 
’Enriched Flavor’ process," 

What appeared to be the earliest reference to those ingredients 
of the new cigaret which were of essential interest to 
knowledgeable smokers, was the tar/nlcotine content of 
versions of Meri^t that appeared in the "Annual Report" of 1975, 

Ita writer who obtained the information from the source's mouth, 
stated that the basic ingredients of " Merit , in regular and menthol 
versions, delivers only 9mg of tar and 0,7mg of nicotine," 

In the September 20 , 197 7 Times’ advertisement for kings and 
100’s^regular and menthol, the figures for kings, "av, per 
cigarette, FTC Report Dec, ’76" are 8mg "tar," 0,5rag nicotine 
and 12mg "tar," 0,9mg nicotine av,per cigarette by FTC Method" 
for the 100's, The body of the TjLrne|s spread, December 20 , 1977, 
which illustrates Merit^ 85's, 100's filter and menthol, includes 
12mg tar Merit 100’s and agrees with the FTC figures of December 1976 
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except for 0 c 6mg nicotine for the 85mm size. 

These reported variations in tar and nicotine content seem 
to have had no effect on 'Merit smokers. So far as can be 
determined no educated cigaret smoker appeared in a tobacconist's 
shop to demand "I want a carton of Merit by the FTC (or the P.M.) 
method I" 

The rapid pace at which Miller Brewing Company had advanced 
to the title of "second largest brewer in the United States," 
continued to astonish commentators on the brewing industry, 
confuse the competition and, obviously delight Philip Morris 
stockholders, 

There was always something brewing in that busy company. In 
June it was announced that construction had begun in Sennett, 

New York*on a manufacturing plant that would cost $34,1 million, 
described as a "million glass bottle" production operation. 

Then, in July, the report came that the new plant being built 
at Eden, North Carolina, would have an annual capacity of 8.8 
million barrels rather than the 3 million originally planned. 
Irwindale, Southern California was the site chosen for another 
Miller brewery. Construction had begun in November 1977. Its 
budget was set at $170 million. 
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The Miller saga had attracted the attention of an academician, 
Professor William K, Hall, B,S,E,, M.B.A., M.S., University of 
Michigan,, In"A Tale of Two Acquisitions," Dr. Hall deals with 
the purchase of the Theodore Hamm Brewing Company of St. Paul, 
Minnesota by the Heublein liquor corporation and of Miller by 
Philip Morris. The article was published in the University of 
Michigan "Business Review" May 1977, 

In several pages the Hall article supplies an account of the Miller 
acquisition and covers the chief facts of the years 1969 to 1976 
inclusive. This adds a little further data than that already 
reported in this "Continuation" about Miller and its purchase 
by Philip Morris, 

At the time of the take-over in 1969, according to Dr, Hall, the 
DaRanee • Foundatien(a charitable organization controlled by 
Miller family descendants) held 47 percent of the brewing company’s 
stock. That was sold in 1970 to Philip Morris, which had already 
acquired the 53 percent W, R, Grace Company had held. Miller was 
than producing but one product: High Life Beer—"one of the 
three nationally distributed premium priced beers in the United 
States," The company held 16 percent of the premium priced 
segment. Its market share vjas but 4^4 percent. In 1969 its 
manufacturing capacity had been 6 million barrelsf by 1976 it was 
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on its way to producing beer for 21 million barrels. 

The total purchase price for Miller—$227 million—was 
$150 million in excess of estimated book value. As Dr, Hall 
remarks, however, the shrewd managers of the purchase were 
well aware of the Miller potential. Yet, through 1973, the 
strategy shift of "increasing Miller's share of the growing 
premium beer market rather than by emphasizing short-term 
profit goals" seemed a wrong tactic, An operating loss of $2,4 
million had been incurred in 1973, 

In the next year the "Champagne of Bottled Beer"-»Miller*s 
long-term advertising theme—began to bubble. There had been 
a 46 percent sales gain and a $6,3 million gain in profit. 

Ey 1975 the company was well established in fourth place among 
American brewers. Although newcomers to the Miller line—-Malt, 

Ale and Milwaukee Extra Ale were sales failures on a national 
basis and were withdrawn—capacity expansion was continuing. 

In 1976 Miller was breathing hard on the nation's number 2 brewer: 
Schlitz, It replaced that competitor in 1977, leaving only 
Anheuser-Busch ahead of it, 

Dr, Hall’s admiration for the management of Philip Morris' 
executives who took control of Miller is unstinted. Near the 
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conclusion of his sxcellent article he comments on the disastrous 
investment Heublein had made by its acquisition of Hamm and its 
considerable financial loss when it disposed of the brewing 
company! compared with the conspicious success of Miller. 

"Philip Morris!" he wrote, "understood the importance of total 
strategic management and artfully applied the concepts of 
strategic planning to Miller," 

Miller’s operating revenues, for the first time since control 
of the company went to Philip Morris, passed the billion dollar 
mark in 1977: $1,327,6 million, to be exact. Its operating 

income of $106,5 million represented a 40 percent increase over 
the high gain of 1976, Since 1973 its percentage increases 
compared with those of the industry had grown at an extraordinary 
rate, 

Miscellany continued 

A quarterly report ( September 30J 1977) of investment company 
holdings of Philip Morris shares was a sound indicator of 
financial faith, In a list of the top companies* holdings, 

Philip Morris was in fifth place, There were 115 investor firms 
which held close to 6,7 million shares valued at $427,6 million. 

The American Safety Razor division of Philip Morris, U.S.A. 
nearly parted from the company’s fold early in 1977, Marcel 
L, Bic, best known for his inexpensive Bic pens, was close to 
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taking over the razor firm—-and would have if the FTC hadn’t 
imposed numerous conditions for the sale, Thereupon an 
aggrieved Monsieur Bic, muttering imprecations in several 
languages over "le stupides" among American bureaucrats* 
departed for his Paris home. 

The razor company, which had been acquired by Philip Morris in 
1960, had remained a rather static adjunct among the firm’s 
other operating acquisitions, It had never been a substantial 
money maker though its operating profit in 1976 was $1,5 million. 
When a group of A,S,R, employees offered to buy the company in 
September 1977, the deal was promptly completed, 

Insofar as invention* were concerned relating to tobacco or its 
accessories, the U,S, Patent Office had a most relaxed year. There 

wa* an item of trivia registered by Marck B, Raczkowski in the form 

of an ashtray with a built-in smoke exhauster. It was, said the 

inventor, ideal for use in any moving vehicle on land, sea or 

in the skies 0 When a vehicle was in motion, the smoke of a cigaret 

was drawn through an exhaust duct. No fan was required as the 

suction would be self-powered,, 

The creation of a large volume tobacco-curing system, conceived 
by Professor William H, Johnson of North Carolina State University 
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School of Agriculturej vn greeted with pleasurable excitement by 
tobacco farmer* when the patent waa announced in May 1977, For it 
meant the end of the labor involved in stringing and stacking 
tobacco leaves in curing barns, 

The Johnson method was simply explained, "Freshly harvested 
leaves are loaded into 4-foot square curing modules* These are 
ventilated and constructed so that horizontal rods can be 
inserted to hold the tobacco, Each cube can contain as much 
as 1,300 pounds, Modules are then transoorted to a barn-shaped 
structure where the leaves are kept to dry and become conditioned* 
A New York corporation! it was reported, was prepared to handle 
this valuable invention under a licensing agreement with the 
State University* 

Later in the year (September) the University made known that 
it had been granted the largest single corporate contribution 
it had ever received for a special'subject, It had come from 
Philip Morris, U,S 0 A, to endow and support the tobacco extension 
and agricultural education programs, There had been an earlier 
monetary gift to the newly formed North Carolina Tobacco 
Foundation, 
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) On March 25, 1977 in the city of Dallas George Weissman was 

engaged in talking on one of his very favorite subjects: 
corporate support of the arts. 

The occasion was theepening of a Philip Morris-sponsored exhibition, 
"Two Centuries of Black American Art" during a fund raising 
drive at the Dallas Museum of Fine Arts, This special display 
of Negro talent had originated with the Los Angeles County 
Museum of Art, first opened to the public in September 1976, 

When it went on tour to a few American cities,it was under the 
sponsorship of the National Endowment for the Humanities and 
Philip Morris, It was honored by an award from Forbes/Business 
Committee for the Arts, The display at the original exhibition 
was filmed and made available to television audiences and adult 
groups. The costs of these contributions to the humanities 
were underwritten by Philip Morris Incorporated, 

In a manner that was engagingly direct, George Weissman expressed 
a phase of the company's basic philosophy, He explained "how 
one company undertakes to integrate art in its business operations 
— and why we regard such an effort as worthwile investment in 
our own future and in fostering a positive environment in the 
communities in which we operate, and an investment in the free 
enterprise system as well , , 
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) "Personally end corporately, we have a great affinity for the 

art* at Philip Morris , „ , Through the communicative power 

of art, we help to bridge the gap between the board room and 
employees, between the board room and shareholders, between 
the board room and the viewing public!" 


During 1977 Philip Morris was, it would appear, more extensively 
involved in new and ongoing art exhibitions, films, museum 
support, aid to television stations in the United States, than 
it had been in other years, Exhibitions abroad and corporate 
support by affiliates or associates in West Germany, Yugoslavia, 
Venezuela, France and elsewhere, here meant a busy year for the 
personnel involved. Membership support was granted to all 
employees and their families for free admission to the Museum 
of Modern Art, In Milwaukee a United Arts Fund campaign was 
organized by Milprint to support all of that city’s arts and 
cultural organizations. Collected funds were distributed by a 
committee of employees* 


Now that events, chiefly on the domestic scene, have been 
reported or referred to, a different note is herewith introduced 
by reference to two articles, It is done so as a contribution 
to those readers interested in the subject of smoking who 
require soporifics, They need but start to read either of 
the following to bring about the desired result of sleep. 
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The first article was published in Science . October 21, 1977: 
"Elastase release from human alveolar macrophages: comparison 
between smokers and non-smokers," by R„ J, Rodriquez and others. 

The second, which may be more clinical, was also an article in 
Science in its December 2, 1977 issue: "Cigarette smoke 
activates quanylate cyclase and increases quanosine 3’,5 T — 
monophosate in tissues," by W,A*neld and others. 

Overseeing’ 'overseas 

Outside of Israel there appears to have been no serious opposition 
to the use of cigarets in the Middle East, There may have been 
some quiet attempts at curbing the.smoking habit but if so, 
they were too muted to achieve publicity that reached the West, 

There had been some talk during 1973 in the Knesset about reducing 
or prohibiting cigaret advertising but the suggestion was strongly 
opposed. In January 1977 a total ban on the public promotion 
of cigarets was again proposed, The sole manufacturer of 
cigarets in Israel was Dubeck, Ltd, The management of that firm 
vigorously opposed the proposal, stating that, if enacted, the 
livelihood of 5,000 persons including many Arab tobacco growers 
would be menaced. The threat seems for the time being, to have 
ended, 
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In mid-January Philip Morris International announced that a 
new license agreement had been signed with Licensintorg, the 
representative of the Soviet tobacco industry. The' Times 
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reported that the contract called for the manufacture and 
marketing of Marlboro cigarets by Philip Morris, U.S. leaf 
was to be imported for that brand and the International 
division would buy Russian-grown tobacco for some of its 
European blends 0 

An immediate ban in March 1977 on cigarets yielding high 
tar was ordered in the United Kingdom, The British cigaret 
industry acceded without even a token protest. The high-tar 
brands represented only 0,4 percent of the 130 billion cigarets 
then being sold in Britain 0 

Industry managment further agreed to end the advertising of 
middle-to high-tar cigarets by the end of 1978, This was a 
blow to the sports media. That segment of advertising outlets 
had been receiving about £7 million a year from tobacco companies, 
Cigaret advertising had put in regular appearances in magazines 
dealing with cricket, golf, motor and horse racing. 

What was regarded as prime news, an event that was unusual and 
unexptected and made industry conversation for days, came out of 
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London around the end of June* British-American Tobacco 
Industries announced that it had purchased the international 
marketing rights of Lorillard’s cigaret brands at a cost 
of $141 million* 

This acquisition vastly improved B,A,T,’s place in the U.S. 
cigaret export market. Lorillard, whose -Kent and True had been 
among the top 20 brands of American manufacture for a number 
of years, had exported 10,5 billion units abroad in 1976 
which, according to Maxwell, was about 17 percent of its total 
output. As reported earlier in this chapter, Lorillard’s 
Kent was highly regarded among Rumanians, 

Generally speaking, Philip Morris International, the firm’s 
moat profitable operating company, has been rated by knowledgeable 
observers as not only the most active but the most imaginative 
of the five branches of the home company, The reason for this 
is obvious: the broad base of its global operations which 
encouraged commercial adventurism. 

Evidence of the International's ability to adjust its promotions 
to local conditions became evident in Cairo where a potent 
British rival, Rothmans International, seemed solidly in control 
of the market. It had erected a great number of conspicuous 
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lampost signs «nd billboards. Estimates which were regarded 
as authoritative by cautious analysts were crediting 
Egyptians with consuming 90 million cigarets a day. 

The International’s representatives moved in to survey the 
scene, They discovered a mass of shabby home-made pavilions, 
called kiosks, inviting use of their exteriors, Philip Morris 
International accepted the implied invitation to adorn these 
structures. In a comparatively short time, having obtained 
the permission of local authorities, the kiosks were painted 
red, white and black with just one brand name. Guess whatT 
Right'. It was Marlborjs, To Egyptians, imported cigarets were 
a luxury costing 65 cents (U.S,) a package but they bought 
them in quantities. The less desirable local brands sold for 
the equivalent of 40 cents. 

In closing this "Continuation" comment must be made on the highly 
improved status of The Tobacco Institute, Established in 1958 
and located in Washington, its original president and executive 
director was a former congressman James P. Richards, He had 
represented South Carolina as a member of the Democratic party, 
Richards was a routine, unimaginative man, as were most of 
his successors up to the appointment of Horace Kornegay as chief 
officer of the Intitute, Kornegay, too, had been a member of 
Congress ( D,, No, Carolina) and was rated a conservative, Ha bad 
retired from the national legislature in 1968, 
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The Institute wee categorized as the public relatione and' lobbying 
arm of the cigaret industry, Up to the patt few years its record 
in the first department was ineffective--and unnecessary in the 
second. The genuine lobbyists for the industry were the members 
of Congress in the House and tha Senate who were from cigaret- 
tobacco producing states, 

When, early in the 1950’s, the medical theory that the growing 
incidence of lung cancer was solely due to cigaret smoking, the 
industry which had survived numerous serious attacks was at 
first reduced to silence, Then it opened its defense which 
consisted chiefly of "’taint so," The opponents of smoking 
promptly responded with "Yes, ’tis," "’Taint' and ’tis" became 
{ standard for the next quarter of a century. The Industry 

leaned heavily on the advice of a battery of expensive lawyers. 

That consisted chiefly of "roll with the punch," A littla later, 
apparently influenced by legal counsel, the Tobacco Industry Research 
Council* was established ,in 1954, Its scientific Director was 
Dr, Clarence Cook Little, a noted specialist in the field of 
cancer research. The Council was regarded with grave suspicion 
by objective observers and was derided by the opponents of smoking. 


* Later, The Council for Tobacco Research-U»S,A, 
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How, it wo asked by the latter could anything of research value 
to disprove the lung cancer theory possibly emanate from an 
organization created by and supported wholly by the cigaret 
industry? Its purpose could only be to conceal evidence 
detrimental to the use of cigarets. This was an opinion 
dictated by bias and most unfair to Dr, Little, 

In the same year of the Councils origin the leading public 
relations house in the U,S,, Hill and Knowlton, was engaged 
by the industry, It would be difficult to find a mere 
unimaginative organization to handle the sensitive problems 
the manufacturers of cigarets faced, Its management "rolled" 
with the lawyers from the start of thair assignment^ 

Then, four years later, The Tobacco Institute was born, Under 
the influence of the public relations eeunse 1 , the legal 
contingent and a supervisory committee of the industry, the 
Institute tottered along for most of the following twenty 
years, Executives in the industry complained that Hill and 
Knowlton was ineffective and that the industry "was taking 
a beating," 

Around 1960 it was suggested to the vice president at Hill and 
Knowlton in charge of the cigaret industry account that a speakers’ 
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bureau be organized at The Tobacco Institute, The suggestion was 
abruptly rejected with the comment that it would be useless. 

Yet in 1975 such a bureau was established at the Institute and 
has been functioning since, carrying the industry’s message to 
clubs with large memberships and, occasionally making use of the 
television medium, 


Thereafter>the Institute went to print with advertisements in 
southeastern U,S, on the history and economics of tobacco and 
issued its own illustrated paper, The Tobjic^cje Ob server . Publications 
of considerable public relations value on industry data^on the 
erroneous information about the so-called contagion danger of 
public smokingjon unsubstantiated charges of the effects of 
cigaret use on women and the probable danger to infants from 
smoking mothers, and a critical report on the exaggerations voiced 
by various authorities on the number of deaths caused by cigaret 
were among the Institute’s growing body of pertinent "literature." 


Since the mid-1960’s there has been a group of executives who 
strongly objected to the largely defensive attitude of industry 
management. They foresaw that the opponents of cigaret use 
would grow in strength and intensify their attacks. These 
prophets were vocal enough but they lacked numbers, They 
objected to the concentration by their associates almost wholly 
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on sale* charts, They resented being suddenly thrust int.o a 
hostile world and the frequency with which they were asked, 

"Ara you still in that cancer business?" 

There is no question at all of the fact that much could have 
been said, from 1964, in support of cigarets. And the industry 
was clearly lax in its failure to do what other great industries 
had done: adviae its customers to exercise moderation in the 
use of it* product. That neglect was the most serious of industry 
defects. The records show that it is excessive smoking which 
is dangerous to health. 

Friendly critics of the industry are quite justified in questioning 
(. the effectiveness of former legal advise or that of public 

relations counsel and of conservative management when related to 
the current status of the industry, surrounded by powerful enemies. 
Quite apart from the professional aversion of a variety of health 
organizations, there are such potent adversaries as the HEW, the 
FTC, numerous members of Congress and state legislators, municipal 
authorities and intensely active private groups. 

The recent development of a variety of low tar/nicotine cigarets 
and the activities of The Tobacco Institute may reduce the 
tension. But for the time being, the industry will still have 
to man its ramparts. 
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Acre of cigaret tobacco, yield of in 
cigarets; cash value to farmer, 85 

Acronyms used by smokers, 267; by 
anti-cigaret groups, 268 

Additives, synthetic, required in low- 
tar cigarets, 154 

Advertising, cigarets, American 
Cancer Society proposes total ban 
of, 55-56; FTC requires full details 
of, by manufacturers, 57; in Britain 
after radio and TV ban, 136; lobby¬ 
ing effort against by American Cancer 
Society, poll shows majority approves 
of eliminating, earlier polls men¬ 
tioned, 174; limits on, in cinemas, 
radio and TV in France, 185 

Advertising Age quoted on "Safe” 
cigaret, 35; estimates costs of 
various Philip Morris brands, 44; 
calculates costs of cigaret advertis¬ 
ing (1973) 45, (1974) 58, (1975) 128, 

129, (1977) 260, anti-cigaret organi¬ 
zations criticized in editorial in, 

70; report of, on FTC f s proposed 
suit vs. Big Six, comment on, in 
error, 100-101; quoted on Marlboro T s 
and Winston T s position in domestic 
market, 127; gives estimate of Philip 
Morris advertising costs, 129; quoted 
on Merit sales record, 258; comments 
on excessive cost of advertising Real , 
265, representative of, discovers new 
Philip Morris brands, 266 

Advertising expenditures of Big Six. 
Introductory for Merit. 152, 172; 
commented on, in the New Republic 
158-159; of Philip Morris, of Reynolds 
of top 20 brands (1976), 172, (1977), 

260; of Philip Morris International 
in Venezuela, 180; puts TV Guide first 
in cigaret ad space (1976), 261; for 
Real , 264. See Advertising Age 

Advisory Commission on Inter-Governmental 
Relations reports on cigaret smuggling 
251; denied cooperation by North Carolina 
Attorney General, 254-255 


Agriculture, see U. S. Department of 

Agros, of Poland, licensing agreement 
with, concerning Marlbdro , 40 

Alabama, excessive cigaret taxation 
in (1973), 46, (1977), 248 

Alfin, an adjustable cigaret mouth¬ 
piece, 168 

Alka Seltzer, effect of, on human 
acid level, 227 

Allen, Jr., Sinclair D. suggests 
replacing tobacco crops with grain, 

71 

Allotments, flue-cured acreage, in¬ 
creased, 85 

A.M.A., American Medical Association 

Ambassador brand ref. to, 95 

American Brands markets Twist , 30; 

Long John, 96; promotes its "lowest 
tar/nicotine" Carlton, 107, 122; 
sues Reynolds over claim made for 
Now, 107 (Cf., 148-149); muddled 
advertising of, for Carlton , 149 
for Tall, 257 - Cf-American Tobacco 
Company 

American Cancer Society, stop¬ 
smoking course of, 12; advocated 
total ban on cigaret advertising, 
55-56; criticized by Advertising 
Age , 70, by Dr. I.D.J. Ross, 244; 
demanded that 19 mg tar be allowable 
maximum in cigarets, 105; co-sponsors 
3rd World Conference on Smoking and 
Health, 117; returns anti-smoking 
film, 177, 178. Ref. to, 124 

A merican Education, Article on youth¬ 
ful cigaret smokers, quoted, 11 

American Heart Association, stop¬ 
smoking course of, ref. to, 12; 
criticized by Advertising Age , 70 
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American Lung Association, stop smok¬ 
ing course of, ref. to, 12; engages 
ad agency to promote it as an anti- 
cigaret force, 175 

American Medical Association, Journal , 
contains article criticizing Congress 
for Subsidizing" tobacco farmers, 71; 
Association rejected smoking-health 
hazard theory, 72. Ref. to, 138 

American Public Health Association, 

Company files petition to ban 
cigarets with excessive "tar," 

51; petition rejected, 52 

American Safety Razor Company, pur¬ 
chase of, considered by Marcel Li 
Bic, bought by employees, 277. 

Refer to, 75 

American Tobacco Company Carlton 
brand of, rated lowest in tar/ 
nicotine, 7; total sales of, §; 
co-defendant in sex-race discrim¬ 
ination suit, 91; released as co¬ 
defendant in personal injury suit, 

269. Cf. American Brands, Carlton 

Anaheim Bulletin editor refuses FTC 
request, 57 

Anheuser-Busch refer to, 194 

"Annual Report," Philip Morris Incor¬ 
porated (1973), commented on, 47; 

(1974), refer tto, 67, quoted on,74; 
(1975), commented on, 140, 141, 
quoted, 141-142; reports domestic 
industry cigaret sales (1976), 170; 
again (1977), 249 

Anti-cigaret factions, comments on 
characteristics of, 51; 245-246. 

Cf - 118-119 

Apollo - Soyuz , a commenorative Russian 
American cigaret issued in Soviet Union 
132-134; popularity of, exceeds planned 
amount of production, 185 

Arizona, legislature of, restricts public 
smoking, 39; raises tax on cigarets, 

78; Senate extension of public smoking 
restrictions rejected by House Committee- 
woman, 114 


Arnold, Judie and Rick, form organ¬ 
ization to oppose anti-cigaret 
fanatics, 267 

Arnold, W., soporific article by, 281 

Aromatic leaf imports to U.S., 33 

Art acquisitions, for new Richmond 
buildings, 22; and cultural support 
of, by Philip Morris, 41-42; cata¬ 
loged, 42; support of social enter¬ 
prises, etc., by firm, 91-93 

ASH (Action on Smoking and Health), 
see Banzhaf 

Ash-tray with smoke filter, 169; 
with smoke exhauster, 277 

Astor , a best seller in Venezuela 
180 

Astor Super Suave introduced in 
Venezuela, 180 

Atkinson v. Philip Morris, suit 
for personal damage, 269 

Australian artists sponsored by 
P.M. Australia, 221 

Australian government, requires 
cautionery notice in cigaret 
commercials, 8-9; orders end to 
radio and TV advertising of cig¬ 
arets, 186 

Auto workers examined for causes of 
dangerous diseases, 15-16 

Awards to Philip Morris Incorporated, 
refer to, 90, 140-141 

BANQUET brand refer, to, 95 
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Banzhaf III, John, criticizes re¬ 
jection of Sen. Moss’ co-petition, 
52-53; objected to by William Safire, 
69; petition of, to F.T.C. to ban 
billboard advertising, denied, 102 

Barford, Michael, quoted, 190 

Barron 1 s reports ad agency engaged 
by American Lung Assn, to promote 
its anti-cigaret reputation, 175 

Battelle Memorial Institute surveyed 
book-match industry, 169-170 

Becker, Carl G., co-discoverer of 
rutin in tobacco, 225 

Beilin, Lowell T., N.Y.C. Health 
Commissioner, quoted on new law 
restricting public smoking, 68-69 

Belmont Extra Suave introduced in 
Venezuela, 180 

Benson & Hedges, types in vending 
machines, 5; special promotion for, 
43; sales of 100s (1973) 44; (1974) 
59; <1975) 128; (1976) 173; (1977) 
260; advertising budget for (1973), 
44, 59; rated for tar/nicotine, 122, 
234; slick promotion for, 259. 

Ref. to, 97 

Benson & Hedges (Canada) sponsors 
art show, 92,221 

Bic, Marcel L., pen manufacturer pro¬ 
posed purchase of Amer. Safety Razor 
Co., 276-277 

Bicarbonate of soda, effect of, on 
human acid level, 227 

M Big Six”, et_al,underwrite costs of 
grant to Harvard Medical School, 

18-19 

BioSclence publishes article on val¬ 
uable proteins in tobacco, 223-224 


Blends containing non-tobacco sub¬ 
stance, 25-26 , 

Blue Ribbon Promotions required to 
re-judge contest, 29 

Bond Street brand introduced into 
Sweden by Philip Morris International, 
189 

Book-match industry surveyed, 169-170 

"Bootlegging,” see smuggling 

Boston Globe renews acceptance of 
cigaret advertisements, 53-54 

Boswell, Jamessquoted Dr. Johnson on 
smoking, 113-114 

Bowling, James C., quoted on cigaret 
advertising, 56; on Kennedy-Hart 
bill, 150; commentary of, on health 
issue in sponsored film, 176; quoted 
on FTC demand for industry research 
material, 217 

Brands (old, new, extensions) on 
market, 30,76-77, 95-96, 122-123, 

146 

Brazil, construction of a cigaret 
factory in, planned by International 
division, 41; Corapanhia de Fumos 
Santa Cruz acquired by International, 
130; new factory opened at Curitiba, 
130 

Breshnev, Leonid, famed cigaret case 
of, commented on, 63-64; abandons 
case, 184 

Brian, Robert, Associates absolved 
of fraud, in Lorillard contest, 29 

British-American Tobacco Company 
introduces brand in Venezuelan 
market 180; chief competition 
(with Rothmans) of Philip Morris 
in Europe, 191; purchases Lorillard 
international marketing rights, 283 
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British government requires manufactur¬ 
ers to list "tar" content, etc., of 
cigarets, 8; proposed prohibitory 
law in affecting cigarets; manufactur¬ 
ers of, make counter proposals, 137; 
cigaret market in Britain and 1975 
consumption in, 166; health agency of, 
fails to support ersatz cigarets, 238; 
ban placed on high-tar cigarets by, 
advertising of, in, to end, 282 

Brody, Jane E. writes article on how 
to stop smoking, 244-245 

Brown & Williamson markets Tramps , 96; 
Capri , etc., 99; promotes new Fact , 
with objectionable phrase, 146-147; 
spokesman for, protests an FTC demand, 
217 

Bucharest see Rumania 

Bulgaria Tobacco monopoly chief exporter 
of cigarets in Europe, 131; contracts 
with Reynolds to market Winstons , with 
Philip Morris International to market 
Marlboros, 132; national campaign by 
government to curb excessive smoking, 

184 

Bunshaft, Gordon, designs Richmond 
manufacturing center, 21 

Bureau of Compliance see Federal Trade 
Commission 

Burley tobacco production, crop values 
and leaf exports of (1973) 33; (1974) 
85-86; (1975) 140; (1976) 203; affected 
by veto of Act increasing price supports 
for domestic tobaccos, 139 

Burma Shave ref, to, 75 

Business International Corp. reports 
on average price of cigarets, 79-80 

Business Week article on Philip Morris 
has inaccuracies, 157-158; predicts 
that firm would head cigaret industry 
196; writer in, comments on FTC demand 
for industry research material, 216 


"Buttlegging," slang term for cigaret 
bootlegging, 250 


CAIRO, scene 0 f Philip Morris In¬ 
ternational's activity, 283-284 

Califano, Joseph a., took stop¬ 
smoking course, 12 

Camel rated high in tar, 52, ref, to, 

209; ads and packagings reported as 
about to lose their Turkish repre¬ 
sentation, 134-135; early popularity 
of, ref. to, 151; loses first place 
in West Germany, 182 

Canadian cigaret manufacturers ex¬ 
periment with Strickman filter, 27 

Cancer deaths attributed to cigaret 
smoking, exaggerated in numbers, 

14-15; 70 

Cannella, Judge John, receives report 
on Reynolds suit* see FTC, 229 

Capri marketed by Brown & Williamson, 

99 

Carbon monoxide in cigarets, subject 
of a Reader's Digest article, 208- 
209 

Carcinogenicity in cigaret tar reduced 
by processing, 162 

Carlton , found lowest in tar/nicotine 
7,122,123, 160; cf,233, 234; total 
sales of, 8; challenged by Reynolds 1 
Now , 107, _c£, 148,149; ad cost per 
carton (1977), 259 

Carnes, Betty, inspires Arizona legis¬ 
lature to restrict public smoking, 39 

© 

Carreras-Rothmans Ltd. contracts for ^ 
Cytrel , 88 ^ 

09 

Carter, Jimmy, campaign assistance to, oc 
by Frank Saunders, 197 (background ^ 
of, 198 ) Q 
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CBS-TV releases anti-cigaret film to 
Philip Morris, 178 

Celanese Corporation produces Cytrel , 
an ersatz cigaret, 25-26, 88; used 
in Swiss cigaret, 135, 237; sold 
in Britain, 237 

Celanese Fibers Marketing Co., manu¬ 
factures Cytrel , 26, 88; marketing 
of, in Europe, duration and cost of 
development, 166 

Center for Disease Control co-sponsors 
research service for poll on cigaret 
advertising, 174 

"Chapter and Verse: Public Smoking” 
issued by the Tobacco Institute, 40 
note 

Chemistry of cigaret smoke, 162-163 

Chesterfield , drop of, in sales, 29; 
rated high in tar, 52 

Chilton Research Services conducts 
poll on elimination of cigaret ad¬ 
vertising, 174 

China (Mainland), imports/exports 
tobacco leaf from/to U.S., 31-32; 
production of flue-cured tobacco in, 

33 

Christian Science Monitor continues 
rejection of cigaret ads, 55 

Cia Lopes S.A. Industrial de Fumos 
(Brazil) acquired by Reynolds, 131 

Cigar sales (1973), 44 

Cigaret, exports (1973) 33; (1974) 86; 
(1975) 140; (1976) 203; (1977) 250; 
production, (1974) 86; (1975) 128, 
(1976) 203; (1977) 250; price increases 
of, see under manufacturers’ names 

Cigaret lighters, use of, estimated, 

170 

Cigaret taxation increases proposed in 
numerous state legislatures, 45. 

See Taxes on Cigarets 

,T Cigarettiquette," TV film presented 
by Philip Morris, 113 


Cigars ? little, advertising of on 
TV opposed, 2; banned on radio and 
TV by Congress, 3 

-large, consumer expenditures 

for (1973), 44 

Clark Gum dissolved, 75 

Coan, Richard W., analyses of cig¬ 
aret smokers’ characteristics 
quoted, 19-20 

Colorado increases tax on cigarets 
(1973), 45; (1977) 248 

Columbia Journalism ReView, crit¬ 
icized for accepting cigaret ads, 

261 

Columbia University ref. to ? 27; 
said to have been reimbursed by 
Strickman Foundation, 89-90 

-research psychologists at, re¬ 
port on "nicotine addiction," 

226-228 

"Combatting Cigarette Smuggling.” 
quoted, 206 

Combustion of tobacco, compounds 
in, 153 

Compounds in cigaret smoke, 163 

Computerization of new Richmond 
factory regarded as unique, 23-21* 

Condon, James C., author of Times 
article on the Rogers, 167 

Congress, members of, request Simpson 
Committee to draft standards for a 
"safe' 1 cigaret, 35; passes increased 
appropriation for price support bill, 
139 

Connecticut, cigaret tax in, ref. to, 
228 

Consolidated Cigar Corp. sponsors 
meeting to oppose "passive smoking" 
movement, 267 
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Consumer expenditures for cigarets 
(1973) 14; (1974) 86; (1975) 129; 
(1976) 204; (1977) 249 

Consumer Product Safety Act (Federal), 
excludes regulation of cigarets, 34; 
Commission receives petition to ban 
high-tar cigarets, 51-52; rejected, 
52; Commission asked to approve 
"self-extinquishing" cigaret, 87; 
Commision has book-match industry 
surveyed, 170 

Consumer survey conducted for Philip 
Morris, 156 

Consumers Union "Reports,” disapproves 
of low-tar cigarets, 149-150; crit¬ 
icizes composition of Now , 159-160 


Consumption of cigarets (U.S.), (1973) 
34; (1974) 86; (1975) 128; (1976) 
170-171; (1977) 249, tax-paid re¬ 
movals of cigarets (1958-59 compared 
with 1973) 39; (1974) 86; (1976) 203- 
204; (1977) 249. Ref. to, 66; in 
Soviet Union, 66; in Britain, 166; 
worldwide, 13, 131, 187 

Contagion Theory, see Passive smoking 

"Continuations" of industry histories 
ref. to, 197 

Cook, Sen. Marlow W. demands dismissal 
of Chairman Simpson, 35 

"Corporate Support of the Arts," cat¬ 
aloged, 42. Ref. to, 220 

Costs of cigarets by package in Russia, 
Denmark, 67 

Council Against Cigaret Bootlegging, 

206 

Council for Tobacco Research, U.S.A., 
ref, to, 18 

Courtaulds, Ltd. abandons ersatz 
cigaret project, 166 

Crop Control, programs for, criticized, 
71, 138, and defended, 138 


-U.S. Dept, of Agriculture's‘‘term 

for, 71, note 

-Act for increase in support program 

vetoed, 139 

-renewed attempt in Congress to 

eliminate, defeated, 271 

Cullman, Hugh concludes cooperative 
agreement with official Russian 
agency, 64 

Cullman, Joseph 3rd quoted on distri¬ 
bution network, 4; cooperates with 
Sen, Moss’ Committee, 16-17; enthusiast 
for tennis ref. to, 42; retains board 
chairmanship, 49; cited as "The Mar¬ 
velous Marketer" in Dun’s Review , 74, 
commended for firm’s success, 195 

Cultural activities of Philip Morris, 
91-93, 142-143, 220-222, 279-280. 

Cf . "Corporate Support of the Arts" 

Curing, tobacco, process, new, 223-224 

Cytrel , an ersatz cigaret developed by 
Celanese Corporation, 25-26, 88; in 
European market, 135; duration and 
cost of development, 166; produced 
by subsidiary of Imperial Tobacco, 237 

DALLAS Museum of Fine Arts displays 
American Negro art, 279 

Dasol Corporation designs warehouse 
materials-handling system, 24 

Davis, Roy, ref. to, 11 

Dawn brand marketed by Reynolds, 99 

Day, Jr., Samuel H., article of, sug¬ 
gesting ban on ash-trays, 242-243 

"Death in the West," film sponsored by 
Philip Morris, 175-178 
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Decade brand ref♦ to, 262 

Denmark, cost of cigarets in; growth 
rate of cigaret industry in, 67; per 
capita consumption in, 115 

DeRance Foundation held Miller Brewing 
Company stock, 274 

Deterrents to smoking, 119-121 

Directory of Cigarette Brands, 1913- 
1977 , 266 

District of Columbia increases tax on 
cigarets (1973), 45; (1975) 129 

Ditizio v Philip Morris, personal 
damage suit of, dismissed, 31 

Diversification program of firm criti¬ 
cized, 75 

Donati, Commissioner Alfred, reports 
on confiscation of vending machines, 
125; recommends reduction of N.Y. 
State cigaret tax, 252-253 

Donnelley, Reuben H., Corp.engaged 
for Merit sampling, 152-153 

Drinan, Rep. Robert F., introduces 
bill to strengthen health warning 
on packages, 211 

Dubeck, Ltd. of Israel opposes pro¬ 
posal in Knesset re cigaret adver¬ 
tising, 281 

Dubin, Theodore co-discoverer of rutin 
in tobacco, 225 

Dun’s Review publishes account of 
Joseph Cullman 3rd; credits members 
of Philip Morris International for 
success of Miller Brewing Company,, 
74; states that Philip Morris con¬ 
cluded arrangement with Bulgarian 
monopoly before Reynolds, 132; 
quoted on Reynolds’ failures in 
Europe, 191 


EAGLE Vending Corpus machines 
confiscated, 125 

i 

Eckholm, Erik writes anti-cigaret 
article, 241 

Economics of tobacco industry in 
U.S., 36-39 

Ecuador, agreement made with natives 
of>and Spanish investors to manu¬ 
facture and market cigarets in, 41 

Edinburgh State College, issued 
study opposing use of filters on 
cigarets, 241-242 

Edmiston, Atty.General Rufus L., 
quoted on refusal of No. Carolina 
to support anti-smuggling laws, 
254-255 

Edson, Lee, article quoted on youthful 
cigaret smokers, 11 

Egypt arranges for purchase of Ameri¬ 
can tobacco, 85; outlet for Rothman T s 
International’s products, cigaret 
consumption in, cost of cigarets in, 
284 

Electronic system controls Richmond 
manufacturing center, 23-24 

Elko General Hospital costs "No 
Smoking"sign in Hebrew, 201-202 

English Ovals, tar content of, high, 

8, 52; highest in nicotine content, 
122 

"Enriched flavor" theme applied to 
Merit , 108 

Environmental factors found largely 
responsible for cancer, 211 

Environmental Protection Agency found 
ineffective in administering Toxic 
Substances Control Act, 210 

Ersatz cigaret produced by Celanese 
Corp, 25-26, 135; heavy British 
production of, composition of, 166; 
sales failure of, in Britan, 238. 
jCf, Reynolds Tobacco Co. re tobacco¬ 
less cigarets 
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Esty Co t , Wra. comments on newspaper 
outlets for cigaret advertising, 55 

Excise, substantial foreign and domes¬ 
tic, paid by Philip Morris (1974),79 

Expenditures for cigarets in U.S. 
(1973) 14; (1974) 86; (1975) 129; 
(1976) 204; (1977) 249 

Exports, tobacco leaf and cigarets 
(1973) 33; (1974) 85-86; (1975) 

140; (1976) 203; (1979) 250 


FACT , a M low-gas, low-tar" cigaret; 
slogan of, objected to, 146-147; 
condemned in Reader T s Digest article, 
209 

Farmers Insurance Group offers dis¬ 
count premiums to car owners, 89 

Federal Aviation Administration ref. 
to, 108 

Federal Aviation Commission rejects 
effort to restrain pilots 1 use of 
cigarets, 268 

Federal Consumer Product Safety 
Commission, see Consumer Product 
Safety Act 

Federal Trade Commission reports on 
tar/nicotine content of cigarets, 7, 
160; report on tar alone, 8, ref. to 
235; announces increase in cigaret 
consumption, 13, 86; division of, 
requests print media for tear sheets 
of cigaret ads, 57; consent order 
of agency and industry, ref. to, 57- 
58; manufacturers are accused of vio¬ 
lating order, 99-100; Advertising Age T s 
mistaken report on, 100; Justice Dept, 
sues Big Six at FTC request, manu¬ 
facturers sue for stay on two FTC 
actions, 101,petitions denied, 102 
and by Supreme Court, 213; petition 
of Banzhaf to Commission rejected, 

102; usual report on marketed cigarets 
published, 122-123, 160; announces 
probe of probable "deceptive” adver¬ 


tising by industry, 212, demands 
all industry marketirig research, 
resistance voiced to demand, 214 
ff,;sued by Reynolds Industries, 
213-214, confused decision on 
action by, 230; motions against 
compliance with FTC demand filed 
by industry, various suggestions 
made, rejected by FTC attorneys, 
217-218; set new FTC deadline, 
subpoenas records of cigaret manu¬ 
facturers? of their agencies, et 
al., 230-231; "special reports" 
made to, by cigaret manufacturers, 
new FTC demands, counter proposals 
to, by defendant firms rejected, 

231; Commission enters into agree¬ 
ment with Big Six, 232; continues 
harassment of cigaret industry ? 

269; interferes in pending sale 
of Amer. Safety Razor Co, 277 

Filter tip cigarets mentioned in 
report to Senator Moss, 17; per¬ 
centage share of market held by 
Reynolds and Philip Morris (1973) , 

44; introduction of, once criticized, 
97 

Financial World downgrades Philip 
Morris 1 growth rate, 141; quoted 
in praise of Miller "Lite” beer 
sales record, 193 

Finland restricts public smoking, 69 

First, Melvin W, opposed "contagion 
theory", 109 

Fishbein, Martin, reports that health 
warnings on packages, etc. are in¬ 
effective, 232 

Fisher, Sir Ronald, opposed disease 
hypothesis related to smoking, 241 

Flavorings for cigaret tobaccos, 154; 
cf. 155, 162 

Flint (Michigan) Journal, article in, 
teasing non-smokers, 199-200 

Florida, cigaret tax in, increased 
248; retail price of cigarets in, 249 
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Flue-cured tobacco productions, crop 
values of, leaf exports of (1973), 33; 
(1974), 85-86; (1975), 140; (1976), 

203 

-Act increasing price support for, 

vetoed, 139 

Food for Peace Program includes cig- 
arets for export, elimination of, 
attempted, 271 

Forbes tribute to Marlboro cigaret, 

58; and to management of Philip 
Morris, 73; quoted on poor sales record 
of Miller Brewing Company, 74; dis¬ 
parages company's diversification 
program, 75; article in criticizes 
industry T s complaints about "re¬ 
gressive” cigaret taxes, 79; quoted 
on company T s earnings per share of 
common stock, 82 

Forbes Business Committee for The 
Arts, makes award for display of 
Negro art, 279 

Ford administration asks for con¬ 
gressional authority to bar high 
tar/nicotine cigarets, 122 

Ford, Pres, Gerald, sends annual 
report of Natl. Cancer Advisory 
Board to Congress; quoted, 72-73 
vetoes Act increasing appropriations 
for tobacco support program, 139 

Foreign Agriculture Service (U.S. 

Dept, of Agriculture), announces 
tobacco deals with China, 31-32 

Foreign markets, number of, in 
which Philip Morris cigarets are 
sold, 41, 82 

France, regulations in, to discourage 
youthful non-smokers, 185; Regie 
Tabac monopoly in, manufactures 
and markets Marlboro , 190 

Franzen, Ulrich & Associates design 
Richmond Research Center, 22 


Freon used in manufacture of Now , 

160 

FTC, see Federal Trade Commission 

"Full flavor" cigarets pushed, 106; 
drive reversed, 107 

GALLAHER, Ltd. contracts for Cytrel , 
88; promotes ersatz cigarets, 237 

"Gas," in a slogan used to promote 
Fact and, earlier, Lark , 146 

Gases in cigaret smoke analyzed, 

208 

Gaston, Lucy, famed anti-cigaret 
campaigner, 240 

Gauloises flavored by French mono¬ 
poly, 190 

General Acctg. Office, ref. to, 52 

Genesee Brewing Co,, sued to prevent 
use of "Lyte," 105 

Germany, East, monopoly contracts to 
manufacture Marlboros , 186 

Germany, West, success of Marlboro 
in, 181-182 

Gitanes favored by French monopoly, 
190 

Goldsmith, Clifford H, becomes presi¬ 
dent of Philip Morris, U.S.A., 

(1973), 49 

Good Housekeeping article on stop¬ 
smoking clinics, 12; one on tar/ 
nicotine content of 60 brands, 234; 
anti-cigaret article in, 243 

Gordony Jack M. Judge, quoted in 
dismissing suit to prohibit smoking 
in LA Superdome, 200-201 
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Gori, Dr. Gio B., quoted as opposing 
contagion theory, III; on reduction 
of tar, 147; article by, quoted, 

161-164; ref. to 208; directs search 
for "safer” cigaret, 235, 270 

Grace Company, W.R., sold Miller 
Brewing Company stock, 274 

Greece, aromatic leaf export ref. 
to, 33 

Green, Paula, quoted on lifting broads 
cast ban on cigaret advertising, 

117-118 

Grishiani, D.M., Soviet liaison 
officer for Philip Morris coopera¬ 
tive agreement, 65 

HALL, Prof. William K. Hall account 
of Miller Brewing Company, 274 

Hamm Brewing Company and Miller Brewing 
Company compared, 274, 276 

Hammond, Dr. E. Cuyler, opposes "con¬ 
tagion" theory, quoted, 110; issues 
report on low-tar/nicotine cigarets; 
finds high cancer rate among cigar 
and pipe smokers, 212. Ref. to, 161 

Hand, Peter, Brewing Co., sued to pre¬ 
vent use of "light", 105 

Harris, Richard, book attacking A.M.A. 
commented on, 71 

Hart, Senator Gary joins Sen, Kennedy 
in bill to place heavy tax on high- 
tar cigarets. Bill defeated, 150 

Harvard Medical School accepts grant 
to study attributed relationship of 
cigaret use to various human diseases, 
18-19 

Harvey, Allan designs warehouse materials- 
designing system; quoted, 24 

Hatcher, Wirt H. , account of, 49 


Hazardous Substances Labeling Act ex¬ 
cludes cigarets; attempt to evade 
exclusion, 34 

Health, Education and Welfare, Dept, 
of, see HEW 

Health Education Council (Britain) 
fails to support ersatz cigarets, 

238 

Health Research Group examines Detroit 
auto workers for lung cancer, etc., 
15-16; attacks government's tobacco 
farmers*' support program, 138 

Health warning notice type sizes in 
cigaret advertising criticized by 

FTC, 99-100 

Herzog, Richard B, expresses bias 
against use of cigarets, 216 

HEW engaged research service to survey 
youthful smokers, 11; estimates can¬ 
cer deaths from cigaret use, 70; 
urges Congress to pass law against 
high tar cigarets, 106; questions 
need for tobacco crop control program, 
138 

Hill and Knowlton, appointed public 
relations counsel of cigaret industry; 
commented on, 286 

Hinds, Dr. William C. opposed "contagior 
theory," 109 

HLC see Homogenized Leaf Curing 

Holtzman, Rep. Elizabeth succeeds with 
bill imposing severe penalties on 
cigaret smugglers, 255 

Homogenized Leaf Curing (HLC), a new 
process, 223-224 

Horn, Dr. Daniel 'quoted on number of 
American cigaret smokers, 14, ref. to, 
11* provides• self test for smokers who 
wish, to quit, 244 
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Howell, William K., ref. to ? 75 

’’Hundreds” contest, 43 

Hydrogen cyanide in cigaret smoke 2 
ref. to, 208 


I.B.M. praised computerized Richmond 
Factory design, 24 

Ikeda, Robert, credited for discovery 
of Merit, 153-154 

Imperial Chemical Industries jointly 
underwrites manufacturer of ersatz 
material for cigarets, 166 

Imperial Tobacco Group evades British 
ban on TV and radio advertising, 136 

Imperial Tobacco, Ltd., jointly under¬ 
writes manufacturer of ersatz material 
for cigarets, 166 

-subsidiary of, produces Cytrel , 237 

Imports of tobacco leaf, see China, 
Greece, Turkey 

Indiana, cigaret tax in, increased, 

248 

Indiana University researchers report 
on carcinogenic agents in marijuana, 
118 

Industrial Research magazine gives 
award to Richmond Research Center, 

90 

Insurance companies, offer reduced 
premiums to non-smokers, 88-89 

Internal Revenue Service (I.R.S,) 
division classifies little cigars 
as cigarets, 3; code of, ref. to, 

4 

International Union Against Cancer 
conference, 110 

Interstate Commerce Commission, ref. 
to, 108 


Interstate Revenue Research Center 
assigned to survey cigaret smuggling, 
205 

Inventions see Patents 

Investors, institutional, hold 40% 
of company’s stock, 76; holdings 
in 1977, 276 

Israel Advertising Assn, opposes curb 
on cigaret advertising, 9-10 

Israel Knesset considers curb on 
cigaret advertising, 9; subject re¬ 
newed, 281 

Italy, Monopolio di Stato, manufactures 
Harlboros and regional brands, 188-189 


JACOBS, Odile, compiled record of 
firm T 's participation in arts, 42 

Jaffe, Dr. Jerome H,, quoted in Lear 
article, 61 

Japan Tobacco and Salt Public Corp., 
licensing agreement of, concerning 
Marlboro , 41 

Japan Tobacco Company brand tested, 77 

Japan Tobacco Monopoly Corp, announces 
reduction in cigaret smokers; increase 
in sales, 9 

’’Johnny Philip Morris,” retires from 
active service, 91; public appearance 
of, with Mayor Beame, 218-219 

Johnson, Rep. James T., introduces 
Bill to eliminate cigarets from Food 
for Peace program, 271 

Johnson, Dr. Samuel quoted on smoking, 
113-114 

Johnson, Prof, William H, patents to¬ 
bacco-curing system, 277-278 

Journal of Experimental Medicine , pub¬ 
lishes article on rutin, 225-226 


Journal of Experimental Psy c hology 
publishes studies on nicotine addic¬ 
tion, 227-228 
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Journal of Personality and Social 
Psychology a article in, on charac¬ 
teristics of cigaret smokers, 19-20 

Judge, Curtis H. quoted on dangers 
of Kennedy-Kart bill, 150 

Justice Dept., U.S. enters suit 
against Big Six at request of FTC, 
101 


KASTENMEIER, Rep. Robert W. introduces 
bill to deny I.R.S. deduction for 
advertising to cigaret manufacturers, 

3-4 

Katz, Stanley, agency president, 
questions claim of uniqueness for 
Merit ads, 258 

Kellner, Irwin L,, quoted, 56 

Kennedy, Dr. Donald, F.D.A. admin¬ 
istrator, rejects classification of 
cigarets as drugs, 269 

Kennedy, Senator Edward, joins Sen. 

Hart in bill to place heavy tax on 
high-tar cigarets, bill defeated, 

150; praises the cigaret industry 1 s 
lobby, 150-151; conducts hearings on 
cigaret smuggling, 250 

Kent , in Israel, ref. to, 10; Micronite 
Filter contest charged with fraud, 28- 
29; Golden Lights , ref. to, 146; a 
line extension, ref. to, 173; sales 
growth of, 234; among top 20 brands, 

283 

Kentucky, low cigaret tax in, boon for 
smugglers, 206; retail price of cigarets 
in, 249 

Kholastov, Vladimir, Soviet official, 
predicts Russian cigaret production 
for 1974, 66 

Kloepfer, Jr,, W, P. dismisses sug¬ 
gestion that grain crops be substituted 
for tobacco, 71 


Kool rated high in tar, 52; predicted 
to achieve //I spot, 59 

Kornegay, Horace R. recommends courtesy 
on part of smokers, 68; opposes opinions 
in, EckhoTm article, 241; becomes chief 
officer of The Tobacco Institute, 284 

Krokodil devotes entire issue to Russia’s 
’’smoking problem, 11 66 


LABEL carrying health warning proves 
of value to industry, 72 

Labor force involved in cigaret in¬ 
dustry, 36 

Landau, Director Paul, reports request 
for Federal financial aid against cig¬ 
aret bootlegging, 126 

Landry, John T. comments on new brands 
compared with old, 77; authors program 
for Merit introduction and promotion, 

155 ff. 

Larus and Brothers join "Big Six" in 
cost of grant to Harvard Medical School, 
18 

Laurens-Rothmans (Switzerland), markets 
cigaret with Cytrel component, 135 

Law Enforcement Assistance Administration 
makes grant for survey of cigaret smuggl¬ 
ing, 205 

Lawsuits, for personal injury against 
cigaret manufacturers, 31, 268 

-by tobacco farmers against Big Six, 

80; class action status denied by courts, 
103 

— by sports fans to prevent smoking in 
La Superdome, 112; dismissed, 200-201 

-by Philip Morris vs. several firms 

over use of "Light" or variants, 103-105 
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Leaf inventory of Philip Morris, 

33, 86; drop in value of, 203 

Lear, Martha W., article on with- 
drawal from cigaret smoking, 60-62 

Lefkowitz, Atty-Gen. Louis J., 
charges fraud in Kent cigaret con¬ 
test, 28-29 

Licensing agreements with Bulgaria, 
monopoly, value of, 178-179 

Liggett & Myers (Liggett Group) falls 
to last place, 29; withdraws agency 
account, 29-30; share of market re¬ 
duced, 83; promotion of Lark used 
phrase M gas-trap filter, 1 ' 146 

Liggett Group see Liggett & Myers 

Lighters, cigaret, extent of use of, 
170 

Lightfoot Company, sold, 75 

"Lights," "Lite," "Lyte," basis of 
suit by Philip Morris over use of, 
103-105; variants of attached to 
several cigaret brands, 173 

Lite beer slogan transferred to Miller 
Brewing Company., 193 

Little, Arthur D. Corp., accepts con¬ 
tract to supply flavor additive to 
low-tar nicotine cigaret, 165-166; 
ref. to, 236 

Little, Dr. Clarence C., ref. to, 285 

Loews 1 subsidiary, Lorillard^ accused 
of contest fraud, 28-29; admits to 
S.E.C, that it had made "questionable 
payments," 192 

London Lancet publishes article on'in¬ 
halation of pure nicotine, 120 

Long John , 120 mra brand, described, 96 

Lorillard, P. Corp., promotes Omega 
little cigars, withdraws air coverage 
of, 3; charged with fraud in Kent 
Micronite contest, 28-29; increases 
prices of its cigaret, 84; markets 


120£ Max and L.T. Brown , 99; its 
principal admits to S.E.C, that 
"questionable payments" had been 
made, 192; sales gains of, 234; sells 
international marketing rights to 
British-American Tobacco Co,, 283 

—Lorillard Division (Loews Theatres) ? 
ref, to, 58 

Lowenbrau beer distributed in states 
by Miller Brewing Co., 194 

L.T. Brown brand marketed by Lorillard, 
99 

Lucky Strike rated high in tars, 52; 
popularity of, ref. to, 77; ref, to, 

209 

Lung cancer deaths attributed to cigaret 
smoking, exaggerated in numbers, 14- 
75; 70 

Lyon, Alfred, ref, to, 175 


MACLEESE, Alan, quoted on non-smokers, 
199-200 

Maine, cigaret tax in, increased, 78 

Manpower, Inc. sales force assigned to 
promote Merit , 156 

Marijuana cigarets found to be carcin¬ 
ogenic, 118 

Marlboro , 4 types of, in vending ma¬ 
chines, 5; cost breakdown of package 
of, 6; sales and/or advertising ex¬ 
penditures for, and ad cost per carton, 
44, 58, 127-128, 173; growth in sales 
of, commented on, 58, cause of con¬ 
cern to Reynolds' management, 58, 83; 
'!full flavor" of, stressed, adverti¬ 
sing cost of, 106; linked with smok¬ 
ing manners program, 113; said to have 
reached top place, 127; becomes leader 
throughout world, 127-128; rated for 
tar/nicotine content by FTC, 122; in¬ 
troduced into Brazil, 130; manufactur¬ 
ing and distribution of, in Bulgaria, 
132; replaces Camels sales position 
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in W, German market, 182; contracted 
for, in E, Germany, 186; biggest 
seller in Italy, handled by monopoly 
there, 188-189; manufactured in 
Switzerland, 189; popular in Sweden, 
189-190; produced and distributed in 
France, 190; retains first place in 
U. S. market, 260; contracted for by 
Soviet government agency, 282; pro¬ 
moted in Cairo, 284 

Marlboro cowboy, resented in Brazil, 

130 

-"cowboys" presented in sponsored 

British TV film, 176 

Marlboro Lights, market position of 
(1973), 30; adjective in brand name 
basis of lawsuits, 103-104; a line 
extension, 173; cf . 30 

Marvels , found low in tar/nicotine, 7; 
total of unknown, 8 

Maryland, cigaret tax in, increased, 

129 

Massachusetts, cigaret tax in, increased, 
129, ref. to, 248 

Match-book, industry surveyed, 169-170 

Maurer, Harry M. co-authored article 
on "stop-smoking” clinics, 119-120 

Max marketed by Lorillard, 99 

Maxwell, John C. Jr., estimated sales 
of Carlton and of Marvels , 8; reports 
Liggett Groups share of market, 29, 

83; estimates Winston sales (1973), 

44; records percentages of Reynolds 1 
and Philip Morris' filter tip sales 
(1973), 44; reports shares of market 
held by Philip Morris and by Reynolds, 
44, 59, 82-83; quoted on tastelessness 
of low-tar cigarets, 107-108; places 
Marlboro ahead of Winston sales, 127; 
quoted on success of Merit brand, 152; 
estimates cigaret consumption in U.S. 
(1976), 171; quoted on industry opinion 
of tars, 233 


Maya, package design of, withdrawn 
by Reemstma, 181 

Mebane, Joan, compiled outline his¬ 
tory of Philip Morris, 127 

Media Decisions doubts success of 
new brands, 30; quoted on Merit 
advertising, 151 

Meisterbrau Co, transfered term 
"Lite" to Miller Brewing Co,, 193 

Merit brand enters low-tar cigaret 
category, mentioned, 108; ref. to, 

123, 145, 181; initial share of market, 
151-152; advertisements of commented 
on, 152, 172, 257-258; massive sam¬ 
pling of, 152-153; laboratory develop¬ 
ment of 153-154; promotion program 
for, planned by John T. Landry, 155; 
condemned in Reader's Digest article, 
209; value of, to smokers' health, 
quoted, 244; high sales of, commented 
on in Advertising Age , 258; first- 
year ad expenditures and sales, 259; 

goes national, tar/nicotine content 
of, in varying reports, 272 

Michigan, University of, "Business 
Review" publishes article on Miller 
Brewing Company, 274 

Miller Brewing Company, operating loss 
of (1973), 48; successful management 
of, 74-75; sponsors "Metropolitan 
Opera in the Park, " 92, and various 
other cultural events, 221; use of 
"Lite" by, subject of protective 
suits, 105; increase of revenues of, 
142; fuller report on, 193-194; 
special brochure of, 222; new plants 
and breweries of, 273; comparative 
study made of, 274-276; passes billion 
in operating revenue, 276 

Millhiser, Ross R,, presidency title 
of, changed (1973), 48-49 

Milprint co-sponsors Philip Morris 
support of arts, etc., 221; organizes 
United Arts Fund campaign in Mil¬ 
waukee, 280 
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Minnesota, "Don't Smoke Day" set 
aside in, 'Indoor Clean Air Act pass¬ 
ed in, 62; public smoking in restrict¬ 
ed, 116-117 

Missios Viejo, operating income of 
increased, 75 

Mississippi, cigaret tax increased 
in, 45 

Missouri, cigaret taxation in, 248 

Miyako , a Japanese brand tested in 
Seattle, 77 

Mizell, Rep. W, plans amendment to 
remove cigarets from jurisdiction 
of Simpson's Committee, 34-35; pro¬ 
poses bill to thwart petition by 
Sen. Moss et_ al, , 52 

Moeller, David praises Merit adverti¬ 
sing, 258 

Moldavia (U.S.S.R.) increase in, of 
Virginia-type tobacco planned, 183 

Moody's Industrial Manual retains 
entry of de-listed preferred Philip 
Morris stock, 47 

More , market tested, physical details 
of, test result and market value, 76; 
preferred by cigaret specialists, 95- 
96; advertising cost for, 96; share 
of market, 99; stepped-up promotion 
for, 147 

Moss, Sen. Frank E. plans legislation 
against TV advertising of little 
cigars, 2; Joseph Cullman supplies 
data to him on "corporate responsibility," 
on reduction of tar in domestic cigarets 
and great increase in filter-tipped cig¬ 
arets, 16-17; introduces legislation to 
increase tax of high-tar cigarets and 
cancel price support for tobacco, *18; 
co-petitions federal agency to ban 
cigarets with high tar content, 51} 
petition rejected, 52; files suit to 
bar cigarets in interstate commerce, 53 


Multifilter in vending machines, 5 

Muratti Ambassador manufactured by 
Swiss factory of Philip Morris, 189 

Murphy, John A. shares responsibility 
for growth of Miller Brewing Co,, 

75, cf. 74 

Murray, William, quoted on licensing 
arrangements in Europe, 186 

Museum of Modern Art, membership in, 
granted to Philip Morris employees, 

280 

McCarthy, Diane, Arizona House committee- 
woman rejects bill restricting smokers, 
114 

McDowell, Jr., W. Wallace, credited with 
organization of design for new Richmond 
plant, 23 


NADER, Ralph, proposes restraint on 
cigaret use by airline pilots, 268. 

Cf , Health Research Group 

National Assn, of Furniture Manufacturers 
requests "self-extinquishing cigaret," 

87 

National Cancer Advisory Board urged 
federal regulation of tar-nicotine 
content of cigarets, 72; appeal of, 
to Pres. Ford, ineffective, 72-73 

National Cancer Foundation creates 
cigaret almost free of tar/nicotine; 
engages research organization to pro¬ 
duce flavor, 165-166 

National Cancer Institute chief announces 
federal grant to research "safe" 
cigaret, 27-28; scientists of, analyse 
cigarets to isolate carcinogenic sub¬ 
stances, 28; co-sponsors research service 
for poll on cigaret advertising, 174; 
account of chemical research for "safe" 
cigaret, 235-236 
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National Clearing House for Smoking 
and Health promotes anti-cigaret 
campaign among youngsters, 10 

National Company of Exterior Commerce 
(Poland), licensed by Philip Mdrris 
International, 40-41 

National Endowment of the Humanities, 
co-sponsor of American Negro art show, 
279 

National Health Institutes co-sponsor 
Third World Conference on Smoking and 
Health, 117 

National Safety Council rejects patented 
"self-extinquishing cigaret," 87 

Nation 1 s Business publishes article on 
"partnership” of Philip Morris and 
art, 41-42; polls readers on whether 
smokers should be isolated, 67-68 

Natural History publishes anti-cigaret 
article, 241 

Natural Resources Defense Council re¬ 
lates human cancers to environmental 
factors, 211 

Nebraska Legislature restricts public 
smoking, 68 

New Directions Film Co. held improper 
registration of "Light,” 104 

New Hampshire, cigaret tax in, increased, 
129 

New Republic , The , comments on cigaret 
advertising by manufacturers, 158-159 

"New Smoking Material," a term for 
British ersatz cigarets, 237. 

Cf. 166 

* 

New Smoking Materials, Ltd., produces 
ersatz substance for cigarets, 166* 

Cf. 237 

Newton, Mass,, restricts public smoking, 

68 


New York City places penalty tax on 
cigarets for tar/nicotine content, 6; 
suit to cancel penalty tax lost by 
vending machine operators, 28; Gov, 
Wilson urges repeal of penalty tax, 

46, 78; repealed, 249; yield of cigaret 
tax to (1973) 47, (1974) 78, (1975) 129, 
(1976) 204, (1977) 249* Council of, 
restricts public smoking, 68-69; loss 
of cigaret tax revenue through smuggl¬ 
ing, 251 

N.Y. State Assembly revises Senate bill 
which restricted smokers, 112 

N.Y. State Senate passes bill to re¬ 
strict smokers, 111; revised by 
assembly, 112 

New York State, cigaret tax of, 6 

New York State Tax Dept,, confiscates 
vending machines with illicit cigaret 
packs, 125; director of, recommends 
reduction of cigaret tax; premature 
introduction of legislative bill for, 
252 

New York Times , The reports cost break¬ 
down of Marlboro cigarets 6: disagrees 
with Commissioner Simpson on regulat¬ 
ing cigarets, 35; reports number of 
American cigaret smokers, 50; publishes 
article on withdrawal from smoking, 
60-62; reports that Reynolds preceded 
Philip Morris in deal with Bulgarian 
monopoly, 132; urges veto of increased 
appropriation bill for tobacco price 
support, 139; editorial against cigaret 
use quoted, 240; spreads in, advertis¬ 
ing Merit , 257-258 

New York, The , Whiteside article in, 
quoted, 25; quotes in, and note, 56; 
editorial in, on Real and extravagance 
in cigaret advertising, 261 

Nicotine/tar in cigarets subject to 
N.Y. City penalty tax, 6; tax upheld 
by court, 28; efforts to ban high 
content of, 122; common objections to, 
145; types containing low content of, 
condemned in Reader's Digest article, 
209 


2025882067 


Source: https://www.industrydocuments.ucsf.edu/docs/nncl0000 



17 


Nicotine, pure, inhaled experimentally, 
120-121; no chronic toxicity in, 
proved, 163; study of, by Columbia 
University psychologists, 226-228 

Nitrogen oxide, in cigaret smoke, 

208,209 

Nixon-Brezhnev meeting ref, to, 132 

North Carolina, low cigaret tax in, 
ref. to, 79; boon for smugglers, 206; 
Atty. General of, refuses to cooperate 
with enforcements against smugglers, 

254-255 

North Carolina State University holds 
licensing right to tobacco-curing 
patent, receives largest contribution 
from Philip Morris, U.S.A., 278 

Norway restricts public smoking, 69; 
enacts prohibitory legislation against 
cigarets, 116 

Norwood, (N.J.) organizes "Project 
Cold Turkey" in anti-cigaret program, 

63 

Now introduced by Reynolds, 107, ref, 
to, 123, 145, 156; slogan for, objected 
to by Amer. Brands, subject of suit 
against Reynolds, 107, result of suit, 
148; criticized in "Consumer Reports," 
for low tobacco content, method by which 
manufactured, 159-160; regulatory agency 
disallows use of "lowest in tar," as 
slogan for, 266 

N.S.M., see New Smoking Material 


0 T CONNOR, John Jr. quoted on market 
position of Marlboro , 127 

O'Flaherty, Pres. William A., protests 
punitive taxes on cigarets, 46 

Ohio Law classifies cigaret smuggling 
as a serious crime, 253 

Omega , little cigar, promoted by 
Lorillard; air coverage withdrawn, 3 


Omni Stadium, smoking banned in arena, 
201 


One Hundred millimeter cigaret lead¬ 
ership held by Philip Morris (1973), 
48; type originally disparaged, 97 

One Hundred Twenty millimetor cigaret 
placed on market, 95; ref. to, 98 

"One Hundreds 1 Sweepstakes," 43 

Owen, David, pushes anti-cigaret bill 
in Parliament, 135-138 


PACIFIC Trading Co., reports tobacco 
transactions with China, 32 

Pall Mall , rated high in tar, 52; re¬ 
vised type, ref. to, 146 

Parade, Boston Globe Sunday supplement 
carried cigaret ads, 54 

Parliament , in vending machines, ref, 
to, 5; sales and per carton ad costs 
(1973), 44, (1974), 59; sales and 
advertising costs (1975), 128, sales 
(1976), 173, (1977), 260; smoking 
manners program for (1954)*113; rated 
for tar/nicotine content by FTC ? 122 

"Parliamentary Procedure," program 
linked with Parliament , 113 

"Passive Smoking" theory, restrictions 
resulting from, 39; commented on, 

67 ff•? 108 ff.; 198 ff.; laws relat¬ 
ing to, regarded as ineffective, 267 

Patent Office, ref. to, 87, 167, 277 

Patents for cigarets and/or tobacco, 
86-87. See also, Alfin, Ash-Tray, 
Johnson (William), Reynolds (cereal 
additives) 

Peer Special , Swiss cigaret, contains 
Cytrel , 135; marketed in United King¬ 
dom, 237 

Per capita consumption of cigarets in 
U.S. (1973), 14; (1974), 66; (1975), 
129; (1976), 203-204; in Denmark, 
Sweden, 115 

Personal income (disposable) expended 
for cigarets, by percentage, 249 
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Personal injury damage suits die out, 

31; effect of package warning label 
on, 72 

Peter Hand Brewing Co., see Hand 

Philip Morris , rated high in tar, 52 

Philip Morris (Australia ) sponsored 
purchase of works by Australian artists, 

221 

’’Philip Morris Century” ref, to, 197 

Philip Morris Commander, rated high 
for tar/nicotine content, 52; for 
tar/nicotine by FTC, 123 

Philip Morris Espana, S.A., ref. to, 41 

Philip Morris Europe, participates in art 
programs, 40-42; representatives of, 
discuss contracts with Eastern Europe 
monopoly chiefs, 186; competitors of, 
ref, to, 190-191 

Philip Morris G.m.b.h. moves to Munich, 
180-181 

Philip Morris Iberica, ref, to, 41 

Philip Morris Incorporated, cooperates 
with Sen, Moss, 16-17; defendant in 
personal injury damage suit, 31; praised 
by Forbes , 73; diversification program 
of criticized by Forbes , 75; holdings of 
shares of,by institutional investors, 76; 
a defendant in class action suit of tobacco 
farmers, 80; sues Reynolds over use of 
’’light,” 103-105, presented smoking 
manners program, 113; extensively involved 
in corporate art support, 280, _Cf, Art 
acquisitions 

Philip Morris Industrial increases operat¬ 
ing income, 75 

Philip Morris International agrees to 
health warnings required by Australian 
legislature, 8-9; arranges to manufacture 
cigarets in Ecuador, joins with Spanish 
and Brazilian associates in So. American 
enterprises, number of brands and markets 
supplied by 41; cigaret sales of, abroad, 
exceed those of N.Y, principal, 48; 
enters into cooperative agreement with 
official Soviet agency, 64-65; markets 


Philip Morris International brand 
in Europe., 82; acquires company in 
Brazil, opens factory there, 130; co¬ 
sponsor with Soviet monopoly to 
issue a commemorative cigaret, 132- 
134; purchases a Reemstma factory, 
German branch transfers operations 
to Munich, sued by Reemstma, later 
commences countersuit against 
Reemstma, 180-181; English branch 
offers Virginia Slims , 182-183; 
leads American competitors abroad, 

P/R Dept, publishes brochure on 
operations, unit sales of cigarets 
(1976), data on foreign dealings, 
186-187, problems of concluding con¬ 
tracts with foreign monopolies, varie¬ 
ty of, 187-188; co-sponsor of La 
Scala American tour, 220-221; agree¬ 
ment of, with Soviet Licensintorg 
concluded, 282 

Philip Morris International brand 
tested on San Francisco market, 

77; in Europe, 82 

Philip Morris, U.S.A., surveys U.S. 
retail cigaret outlets, increases 
staff, 4; raises prices of its 
brands, 5, 84, 205; common stock of 
advances on Exchange, 6 (cf, 47,82): 
new plant of in Richmond, 21 ff.; 
v leaf inventory of (1973), 33; cor¬ 
porate support of art, cultural events, 
etc. 41-42, 91-93, 142-143,220-222, 
279-280; unit sales and/or sh&re of 
market, 44, 48, 59, 83, 129, 196; 
sues Reynolds and others over use 
of ’’Lights” Cor variants), 103-105; 
pushes’’full flavor” theme for Marlboro , 
estimated cost of promotion for, 106; 
introduction of Merit ref, to, 108; 
advertising expenditures, 128-129, 

172, (see under names of brands); 
technical equipment of Richmond com¬ 
plex, PH.d’s employed at, 154; sales 
force of firm, 156; 5 brands of, in 
top 20, 173, again, 257; said to be 
influenced by Reynolds expertise, 191; 
discloses to S,E,C. that some of its 
payments were ’’questionable,” 192-193; 
management of decides to maintain 
headquarters in N.Y.C, 218; plan 
extended, issues brochure on Richmond 
complex, 220; support of educational 
programs by, commented on, 222; under¬ 
writes survey by Columbia University 
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psychologists on nicotine addiction, 
226-228; 3 new brands marketed, 266; 
makes contribution to No. Carolina 
State University, 278 

Phoenix brand ref. to, 99 

Pitney Bowes ref. to, 98 

Planck Institute of Psychiatry, Max, 
offers stop-smoking course, 12; 
ref. to, 245 

Players , highest in tar, 122, 160 

"Poison Gases in Your Cigarett: Carbon 
Monoxide," article in Snell study, 

208 

Poland, cigaret monopolies in, ref, 
to, 40-41; Marlboros popular in, 

179-180 

Pollution factors as cause of lethal 
diseases ref. to, 14-15 

Pontiac, Michigan, stadium in, scene 
of suit to prohibit smoking there, 

200 

Pope, John W. invents electric shock 
cigaret case, 121 

Portugal, government of, nationalizes 
tobacco industry, 135 

Price support of tobacco, Federal, see 
crop control 

Prices of cigarets increased, 5-6, 

84, 126, 205; weighted average cost 
in N.Y. State, 7; prices in Russia 
Denmark 67; in Sweden, 115 

Primus , a cheap Russian cigaret, 67 

Production of cigarets, from new Richmond 
factory, 25; in U.S., 86, 128, 203, 

250, ref. to, 172 

Prohibitory laws against use of cigarets, 
passed, revoked, 240. See British 
government. Moss, Norway, "Passive 
Smoking," Sweden 


Proteins of value discovered in pro¬ 
cessed tobacco leaf, 223-224; identi¬ 
fied as rutin, "dangerous" to human 
heart, 225 

Public Health Service, Booklet of, 
denies that cigaret smoke is dange¬ 
rous to proximate people, 40, 

Ref. to, 108 


RABY, Harold J., magistrate, decisions 
on Reynolds v FTC suit, 229 

Raczkowski, Mark B. patents special ash¬ 
tray, 277 

Radio Luxembourg carries British 
groups 1 cigaret advertisements, 136 

Rauscher, Dr-. F. announces federal 
grant to research for "safe" cigaret, 
27-28 

Reader T s Digest , concentrated attack 
on danger of cigaret smoking, 207-209; 
magazine ref. to, 8, 13 

Real , Reynolds "natural" cigaret, 
261-264; a sales failure, 265 

"Reconstituted sheet" used in manu¬ 
facture of Now , 160 

Red Cross supplies cigarets to soldiers 
240 

Reemstma sues German branch of Philip 
Morris, later sued by Philip Morris, 
181 

Research, medical, on effects of 
cigaret smoking, 15-16, 18-19 

Retail cigaret outlets in U.S. sur¬ 
veyed by Philip Morris, 4 

Retail prices of cigarets in Florida 
and in Kentucky, 249 

Revenue value of cigaret sales, see 
Taxes 
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Reynolds Industries, subsidiary of ? 
acquires large Brazilian cigaret 
firm, 131; concludes deal with 
Bulgarian cigaret monopoly for 
Winston marketing, 132, 179; coopera¬ 
tive agreement of, with Soviet Tech¬ 
nology Council, 134; aids Bulgarian 
farmers of cigaret tobacco for im¬ 
proved quality, 179: forms Internat¬ 
ional Division 180; top executives 
of forced to resign, 192: holds opin¬ 
ion that FTC attack on industry is 
politically motivated, sues FTC, 213- 
214; executive of, comments on the 
FTC demand, 216; involved in deep 
secret coded "R.L.," revealed as 
a "natural” cigaret named Real , 262 

Reynolds, R. J. Tobacco International 
formed, 180; called "accident prone," 
criticism made of some European 
operations, 191 

Reynolds, R.J. Tobacco Co., management 
of, upset by success of Marlboro , 2; 
promotes Winchester little cigars, 
withdraws their air coverage, 2-3; 
increases prices of its cigarets, 

6,84, 205; sales of, share of market, 

44, 59, 82-83, 129, 196; advertises 
in Boston Globe , 54; in St. Louis 
Post-Dispatch , 55; advertising costs 
of, for Winston, 58, 128, 260 (cf. 
general advertising costs, 172); 

Wall St. rating of criticized, 74; 
diversification program of, praised, 

75; common shares, ref. to, 76; issues 
a 120 mm cigaret ( More) , 76-77, 95; 
specialists express preference for 
More over Saratoga , 96; advertising 
costs for More , 96: its share of mark¬ 
et, 99; sued by Philip Morris over use 
of "lights," 103-104; pushes "full 
flavor" theme for Winstons*, advertis¬ 
ing cost of, reverses program, 106-107; 
introduces Now as "lowest" in tar/ 
nicotine, 107; claim is basis of a 
suit by American Brands, 107, 148-, 
company alters slogan, 149; refuses to 
concede top place to Marlboro. 127; 
said to plan elimination of Turkish 
element in Camel labeling, 134-135; 


claims superior success with new 
brands, 146; "tar-less" cigaret 
of, said to be undergoing market 
testing, 149; technical equipment 
helf by and PH.d.*s in its employ, 

154; Consumers Union reports on 
test of Now, 159-160; holds patent 
for cereal additives to "tobacco- 
less" cigarets, 165; expertise of, 
praised,- instances of management 
errors by, in European market reported, 
191; introduces mystery cigaret. Real , 
261 ff. 

Rhode Island, cigaret tax in, increas¬ 
ed, 129 

Richards, James P., headed The 
Tobacco Institute, commented on, 284 

"Richmond Complex," account of, 21 
ff.; in operation before expected 
date, 90; Richmond Research Center, 

22, 90 

Rogers, Jacqueline and Jon, founders 
of Smoke Enders, 12; article about, 
167-168 

Roper Organization surveys status of 

women, 83 

Ross, Dr. Irwin D.J., criticism of 
National Cancer Institute; praise 
of Merit development, quoted, 243- 
244 

Ross, Walter S. writes article for 
Snell study, 208 

Rothmans International, Ltd., agrees 
to health warning required by Austalia 
legislature, 9; chief competitor 
(with British-American Tobacco) of 
Philip Morris International in Europe, 
190-191; ersatz cigarets of, promoted 
in United Kingdom, 237; active in 
Egypt, 283-284. Cf_. Laurens-Rothmans 

Rowe International ref. to, 98 

Rumania, dentists in Bucharest, accept 
American cigarets as fee, 271 note 


r 
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Russell, Charles M., drawings and 
bronze to be auctioned, 92 

Russia see U.S.S.R. 

Rutin discovered in tobacco, 225 

SACRED Trust , A. by R. Harris, 
commented on, 71-72 

Sacremento (.Cal.) restricts public 
smoking, 68 

Safire, William, criticizes Banzhaf 
and contagion theory of smoking, 69 

Salem advertised in Boston Globe , 54 

Salem Lights , a line extension, 173 

Sales of cigarets, variant estimates 
of (1976), 170-171; percentage of 
domestic sales of top 20 brands, 172 

Salpukas, Agis, article on restrict¬ 
ions imposed on public smokers, 111, 
note 

Sano brand ref. to, 233 

Saratoga brand, tested, goes nations] > 
slogan for 95-96; advertising cost 
for, 96; share of market, 99; rated 
for tar/nicotine content by FTC, 
122-123; in Good Housekeeping high 
tar list, 234 

Saunders, Frank, corrects Pun T s Review 
on Miller Brewing Co.management, 74-75 
quoted on errors in film sponsored 
by Philip Morris, 177; takes leave 
of absence to aid Jimmy Carter’s 
campaign, 197; record of, 197-198 


Scala, La (Milan), co-sponsored for 
U t S. visit, 220 

Schachter, Prof. Stanley heads 
Columbia Univ, team studying ni¬ 
cotine addiction, 226-228 

Schlitz, Jos. Brewing Co., sued by 
Philip Morris, 105 

Schrumpf-Pierron, Pierre, ref. to, 

163, note 

Schwartz, Dr. Jerome, co-authored 
article on "stop-smoking" clinics, 

119 

Science ,article in, by Dr. Gori, quoted, 
161-164; publishes sleep-inducing 
articles, 281 

Science Digest article on smoking- 
deterrents and clinics, 119-120 

Science News publishes article on ni¬ 
cotine addiction, 227 

Secretariat wins Marlboro Cup Race, 43 

Self-extinguishing cigaret, patent 
for, 87 

Senate Commerce Committee studies tar/ 
nicotine levels of cigarets, 35 

Shares, Philip Morris, number of out¬ 
standing, 47 

Sherman, Dr. Jannette cooperates with 
Health Research Group, 15 

Shick Centers for Cure of Smoking, fee 
for treatment, 120 

Silverman, Justice S.J. rules in favor 
of penalty tax on cigarets, 28 


Simpson, R.0 ? , commission chairman, 
claims authority to regulate cigaret 
use, 34; disputed, 34-35; threat to 
exercise authority withdrawn, 35-36; 
explains rejection of Senator Moss’ 
petition, 52 
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Skidmore, Owings & Merrill awarded 
contract for architectural design 
of Richmond manufacturing center, 

21 

Smoke, cigaret, compounds in, 163 

Smoke Enders, stop-smoking course of, 

12; fees for treatment, 120; comment 
on, 167-168 

Smoke, toxic components of, in cigarets, 
methods of reducing, 162 

Smokers, characteristics of, analyzed, 
19-20; estimate of numbers of and of 
"drop-outs," 50. £f. 14 

Smuggling of cigarets, estimated income 
from, 46, 125; federal tax to replace 
state and local taxes proposed to eli¬ 
minate, 126; federal grant made to 
help in control of situation, 205; 
chief cigaret sources for smugglers,, 
estimate of the amount of, and revenue 
lost to New York, 206, 251, cf . 252; 
ineffectiveness of laws against, 253; 
Holtzman-sponsored law to curb, passed, 
255-256. C_f. Donati,Holtzman, Tully, 
Weintraub 

Snell, Foster D., Inc. commissioned 
by Reader's Digest to study gases 
in cigaret smoke, 208 

Sochi (U.S.S.R.) reported to be a 
"non-smoking” city, 184 

Society (Magazine)publishes summary 
of article by Richard W. Coan, 19, 
note 

Soviet Union see U.S.S.R. 

"Special Report-Smoking and the Public,” 
issued by The Tobacco Institute, 110- 
111 

Spiegel , Per , reports that Reemstma's 
Maya package imitates Merit T s, 181 

Steinfeld, Jesse L., U.S. Surgeon 
General provides contradictory 
evidence on "passive smoking” dan¬ 
ger, 40 


Steinmetz, Charles P. resists 
General Electric Company ! s "No 
Smoking” rule, 69-70 

St. Louis Post-Dispatch accepts 
cigaret advertisements, 54 

St. Petersburg (Fla.) restricts 
public smoking, 68 

Stewart, Charles E., Judge, rules 
against Philip Morris, 104; decision 
appealed, 105 

Stock, Philip Morris common, advances 
on N.Y. Stock Exchange, 6; shares 
outstanding, 4% cumulative preferred 
remains listed by Moody, 47; price 
and range on day of stock split and 
thereafter, 82 

Stop-smoking clinics, 12-13, 167-168; 
methods, 119-120. cf. 245 

Stratford brand, rated high in tar, 

8, 52 

Strickman, Robert acquires second 
patent for his filter, held by Strick*- 
man Foundation, 27; payment of, to 
Columbia University, by Foundation, 
reported, 89-90 

"Subsidies” to tobacco farmers des¬ 
cribed as an inaccurate term, 138 
note 

Suede , new brand, ref. to, 99 

Superdome, LA, (New Orleans), suit 
brought to prevent smoking in, 112; 
dismissed (1976), 200-201 

Surgeon General's Advisory Comm, re¬ 
port ref. to, 16, 239 

Surgeon Generals use exaggerated figure 
for deaths attributed to cigarets, 14 

Sweden, restricts public smoking, ref. 
to, 69; government of, announces progran 
to end smoking, 114-115; per capita con¬ 
sumption of cigarets in, 115; Philip 
Morris International introduces Bond 
Street , Marlboro 1 , etc. 189; packages re¬ 
quired to carry notice of content of 
tar, nicotine and mgs of carbon monoxide 
in cigarets smoked,.209 
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Swingle, Harold W. sues Philip Morris 
and American Tobacco for personal 
damage, 268 

Switzerland, commemorative cigaret 
packaged in, 133; chief source for 
Italian smugglers, Philip Morris 
factory in, manufactures Marlboro 
etc., 189 

Synthetic tobacco (ersatz cigarets) 
commented on, 164-166 


"TALE of Two Acquisitions, A", by 
Prof. William K. Hall compares Hamm 
and Miller records, 274 

Tall , brand, a confusing slogan for. 

257 

"Tar" in cigarets, commented on, 
penalized by special N.Y.C. tax, 

6: FTC lists high-tar brands, 8: 
general decline in, reported by 
Philip Morris, 17: efforts to reduce 
or remove in cigarets, 26, 107, 123, 
penalty tax for presence in cigarets 
upheld by court, 28; promotional 
drive for high tar/nicotine brands, 
soon reversed, 107: low tar varieties 
pushed, tastelessness of, objected to, 
Maxwell*s comment on, 107-108, 233, 
and of, Gori, 147: "low-tar derbies" 
ref. to, 145; Reader T s Digest article 
condemns low-tar brands, 209 

-"tar" limitation of, in cigarets 

foreseen; smokers demand for 17-18 
mgs in their brands; quantity of; 
in earlier periods, 235 

Tass reports agreement between Philip 
Morris and official Russian agency, 

64 

"Taste test panels" of Philip Morris 
ref. to, 157 

"Tax-paid removals" mentioned as re¬ 
liable official figure re cigaret 
consumption, 172 


Taxes on cigarets, repeal of N.Y.C. 
penalty tax urged, 46, cf. 78, 249; 
revenue from to U.S. Treasury, 
states and municipalities, 47, 78, 

129, 204, 248; Forbes writer dis¬ 
parages cigaret industry ? s complaints 
about "regressive" taxes, U.S. and 
foreign excises paid by Philip Morris, 
79J percentage of, nationwide, on 
average of retail prices, 204, 

See rates of under State and City 
names 

-objected to by Philip Morris as 

regressive and excessive, 247 

-general comment on, 247; cf t 79 

Teenage smokers increase in numbers, 

1, 11, 50; cf. 57 

Terry, Dr, Luther, discouraged over 
failure to reduce smoking, 50; quot¬ 
ed on low-tar brands, 147 

Test marketing of cigarets, successes, 
failures and costs of, 96-97 

Thames Television (London) produces 
anti-cigaret film sponsored by 
Philip Morris, 175 ff.; producer of 
anti-smoking films, 177; sued by 
Philip Morris, 178 

Thompson, J. Walter, loses Liggett 
& Myers account, 29 

Time, editorial comment of, on smoking, 
10; critical opinion of low-tar/ 
nicotine cigarets expressed in arti¬ 
cle in, 228 

Tobacco Associates join "Big Six" in 
cost of grant to Harvard Medical 
School, 18 

Tobacco Industry Reports , quote from, 
36-39 

Tobacco Industry Research Council, 
ref, to, 18; origin of, 285 
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Tobacco Institute, The, excerpts 
from its publication, "The Tobacco 
Industry," 36-39; issues documented 
account on public smoking; 40; note, 
199; rejects Consumer Product Safety 
Commission supervision of cigarets, 
51-52; issues "Special Report-Smok¬ 
ing and the Public," 110; leaflet of, 
disproves existence of a federal sub¬ 
sidy of tobacco farmers, 138, note, 
spokesman of, comments on demand to 
end price supports of tobacco, 138; 
comment on its history, 284; praise 
of, 287 

Tobacco Merchants Association publishes 
Directory of Cigarett Brands, 1913- 
1977 , 266 

Tobacco Tax Council report on cigaret 
taxes, 248 

Tobacco Workers International Union co-^ 
defendant with American Tobacco Co. in 
sex and race discrimination suit, 81 

Tompson, Carroll comments on Reynolds 1 
complete knowledge of flavorings for 
cigarets, 154 

Toxic Substances Control Act commented 
on, 210-211 

Tramps , 120 mm brand, described, 96 

True , low in tar/nicotine, 106; ref. 
to, 146; sales growth of, 234; among 
top 20 brands, 283 

Tso, T.C., discovers new leaf curing 
process, 223-224 

Tully, Jr.,James H., N.Y. State Tax 
Commissioner on revenue loss re 
cigaret smuggling, 255 

Turkey, export to U.S. of aromatic 
leaf, 33 

Turley, Senator Stan, (Arizona) ref. 
to, 114 

TV Guide led in tobacco advertising 
(1976), 261 

"Two Centuries of Black American Art" 
displayed at Dallas, 279 


UNITED Kingdom see British govern¬ 
ment 

"Unnatural History of Tobacco, The" 
by Erik Eckholm published, 241 

U.S. Dept, of Agriculture reports 
on consumption of cigarets (1974), 

86 (1975), 128 (1976), 171 (1977), 

249 

U.S. Patent Office, see Patent Office 

U.S, Treasury Dept, spokesman quoted 
on objection to federal law re 
cigaret smuggling, 254 

U.S.S.R., Cooperative agreement between 
Philip Morris International and Soviet 
Technology Council, 64-65; an official 
comments on national cigaret product¬ 
ion, consumers, etc., estimated con¬ 
sumption of cigarets in (1974), 66; 
prices of 2 popular brands, 67; com¬ 
memorative cigaret issued in, to cele¬ 
brate U.S.-U.S.S.R. space mission, 132- 
134; Reynolds signs agreement with 
Council of Ministers, 134; official 
drive against smoking, 183-184; smok¬ 
ing restricted in restaurants, 184 

U.S. Tobacco Company joins "Big-Six" 
in cost of grant to Harvard Medical 
School, 18; its Sano ref. to, 23 


VANTAGE considered as possible number 
1 spot in domestic market, 59-60; 
low in tar/nicotine, 106; flavor of 
improved, sales of (1976), 155; ad¬ 
vertising of, praised, 258; ad cost 
per carton, 259 

Velio brand, ref. to, 146 

Velio, Norman, developer of brand for q 
L iggett Group, 146 ^ 

c/t 

Vend magazine, ref. to, 5 Oh 

ce 

Vending machine operators challenge ^ 
special tax on cigarets, in court, O 

28 Si 

tfl 

Vending machines, charge to manufac¬ 
turers for displays in 5, 99; ap¬ 
proximate numbers of, 5, 205; adapted 
to 120 mm size brands, 98; average 
costs of brands dispensed by, 99; 


Source: https://www.industrydocuments.ucsf.edu/docs/nncl0000 




income from cigarets, to operators 
205 

Vending Times , reports charge for 
cigaret displays, ; quoted, 

5 ; miscellaneous 1976 data 

reported by, 205 

Vendo Co, ref. to, 98 

Venezuela, biggest share of cigaret 
market in, held by Philip Morris, 

180 

Virginia, low cigaret tax in, boon 
for smugglers, 206 

Virginia Slims , sales of, ad cost per 
carton (1973), 44, (1974), 59, (1975) 
128, sales of (1976), 173, and ad 
costs per carton (1977), 260; circum¬ 
ference of, 76; associated with poll 
of women 1 s status, 83; rated for tar/ 
nicotine content by FTC, 123; promoted 
in England, opposition to promotion, 
182; ref. to, 234 

Vonnegut, Jr., Kurt opposes contagtion 
theory of smoking, 69 


WAKEHAM, Dr. Helmutt, R.R., ref, to, 
153; 

provides comment on health issue in 
sponsored film, 176 

Walton, Richard R. invents cigaret in 
which by-products of combustion are 
reduced, 121 

Weintraub, Morris’ comments on finan¬ 
cial effect of cigaret smuggling, 

125, 251 

Weissman, George, refers to increase 
in cigaret sales, 13; inspires mana¬ 
gement interest in cultural matters, 
40; quoted on subject of corporate" 
support of art, 41-42; promoted to 
vice-chairman of board, 48; incorrect¬ 
ly stated to have been assigned to 
Miller Brewing Co., 74; speech by, 
on art subject, 279; quoted, 279-280 


Wells, Rich, Green agency conceives 
a "hundreds” contest, 43 

Whiteside, Thomas, article in The 
New Yorker quoted from, 25, 

56; reports number of deaths from 
cancer attributed to cigarets, 70 

Wholesale distributor comments on 
sales share of brands on market, 77 

Wholesale tobacco distributors (and 
jobbers), N.Y., affected by cigaret 
smuggling, 46, 125 

Wholesalers, prices to, of cigarets, 

7 

Williams, Lauren S., ref. to, 75 

Wills, W. D. & H. 0. agrees to health 
warning required by Australia, 9; 
purchases Cytrel for ersatz cigarets, 
237; destroys its inventory of N.S.M. 
cigarets, 238 

Wilson, J. Tylee, quoted, 180 

Wilson, Governor Malcolm, urged repeal 
of N.Y. City cigaret taxes, 46; re¬ 
news proposal, 78 

Winchester (little cigars) promotion of, 
by Reynolds, 2-3; air coverage of, 
withdrawn, 3 

Winston domestic sales of, 44, 58, 127, 
173, 260; advertised in St. Louis Post 
Dispatch , 55; advert is in g^costsT for 
58, 128, 260; ’’full flavor” of, stressed 
106; supplanted by Marlboro in domestic 
and world markets, 127-128 ( CF . 260); 
manufactured and marketed in Bulgaria, 
132; compared by Consumers Union with 
Now for tobacco content, 159-160; high 
tar characteristic ref, to, 209; adver¬ 
tising slogan of, 256; ref. to, 2, 59, 
158, 173 

Winston Lights , adjective of, cause of 
suit by Philip Morris, 103; a line 
extension, 173 


Source: https://www.industrydocuments.ucsf.edu/docs/nncl0000 
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Women smokers, in England, 182 

World Conference on Smoking and 
Health, Third, held, 117 

World Health Organization* ref. to, 
115 


World market,sales of cigarets, in, 
48, 131, 187 

World Tobacco quoted, 190 

Wynder, Dr. Ernest L. quoted, 
opposes contagion theory, 111 


XAVA, an expensive Russian cigaret, 
67 


YAVA Factory (Moscow) manufactures 
Apollo-Soyuz cigarets, 133 

Y.M.C.A. supplies cigarets to soldiers, 
240 

Young, Margaret B, appointed a delegate 
to U.N, General Assembly (1973), 49 


ZPT (of Polish cigaret industry), 40 


Source: https://www.industrydocuments.ucsf.edu/docs/nnclOOOO 
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